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Executive Summary

I ReYFYAO OdzZ GidzNF £ &SOG2N) Aa OSy (i Nbaged édc@omyloS 4 dzOOS
stay abreast ofhe impacts on the labour marketdf rapidly evolving changes in the demand for and

delivery of cultural productghe Cultural Human Resages Council commissiondtie Conference

Board of Canada to conduct this labour market information studychupdatesa 2010study. Accurate

and upto-date labour market informatiorabout the cultural sector is the best tool to enable individuals

and or@nizations to respond to these changes.

Through consultations with a variety of cultural sector professiomatsnceptualdefinition of cultural
work and outputwas developedor this study:

Cultural activity involves the creation, research, developnmotiuction, manufacturing,
distribution, presentation, performance, and/or preservation of creative goods and
services, including the discovery and preservation of heritadjewith a professional
intent.

This definition recognizes the distinct activitie 8342 OAF § SR gAGK (GKS GONBI (A B
heritagewhile alsodistinguishing between labour market and holdmypastime activities.

Nearly 800,000 Canadians were employed in cultural occupaitio?315 according to the most recent
census that is,4 per cent of all employment in Canadgetween 2010 and 2015, employment in
cultural occupations increased 3p2r cent slightly slower tha the 4.3per cent growth in employment
across the entir€€anadan economy

There weremore than117,000 cultural establishments in Canad2016. This representedfier cent of

all establishments in the Canadian econo®iill othercultural workers opeate independently and may

not meet the reporting criteria to be identifieas establishments y { G F G A&aGAO0& / F yI RI Q&
Register

Thefootprint of the cultural sectoon the overall economy is significant and growing. Between 2013 and
2017,realvaluer RRS R 2 dzii LidziulturalEectdrigrgw aRdn @verage annual rate of close to

1 per cent By 2017 it generated $8.8 billion in directgross domestic productGDRrt 2.7 per centof

the total GDP of Canada.

The topic of labour shortages in the culaisector is rarely discussed, in large part because a very high
percentage of the occupations are filled by s&tiployed individualButthis reportshows that labour
shortages do exist and, in some cases, are projected to wofSenservativelylabour shortageare
estimated to haveeducedthe O dzf { dzNJ- doterdizb dipu2 hyaver $1.2nillion in 2018 aloneirf

2012 dollars)Labour shortages apojectedto cost theculturalsector over $1.5nillion annually in lost
output (2012 dollarspy 2026

© Cultural Human Resources Council, 2019 5
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According to thecensus, cultural workers tend to be younger on average then the overall Canadian
labour force and have a higher level of educationgdiament. In fact, 43JSNJ OSy &4 K2t R | o6 O
degreeor higher, versus 2%5er cent in the overall labour force.

Despite the higher levels of education, employment income among cultural occupations tends to be
lower than for the Canadian labour force oalt. Another difference withhe rest of the Canadian

labour force is the high prevalence of sethployment at 28 per cent more than double the national
averageof 12 per cent For creative and artistic production occupations in the cultwedtor, the rateof
seltemploymentjumps to nearly 4per cent.

While various approaches and measures can be used to cdmeégngible economic footprint of the

cultural sector, there areurrentlyno reliable methods to quantify the subjective expetiahvalue or

benefit the sector provides to individuals and society at large. In fact, @bemreporting on the

aSOG2NRa GFry3arotsS SO2y2YA0 F220LINAYy G G4KS 02y OSLI
statistical systems.

Therefore, inaddition to the censusdata collected for this report, insights were also generdigd
conducting focus groups, intervieyand a parCanadian online survey comprising individual workers in
the sector and businesses. Gathering primary data from the focus grouesjiéws and online survey
was an important component in gathering qualitative insights into understanding the working
environment of cultural occupations.

Two major themes (broadly categorized) in the focus groups revolved asmandity of resourceand
anabundance ofavailableproduction.

The scarcity of resources theme inclsaeonetary challengesuch asow wages, precarity of work
and difficulty securing funding or generating stable revenue stre&meather aspect o$carcity of
resourcedsthe difficulty in finding qualified workers who often need to operate in multiple
simultaneous rolefor only modest payRecruiting for rural locatiorend formid-level positions
appeasto represent an even more daunting challenge for employers. The scafaiesourcesheme
includesthe high reliance on goodwg#indvolunteering.Asidefrom relyingon the general publidor
unpaid help, the cultural sect@iso relies on its owataff and workergo provide unpaid work related
to various aspects of keeping a business operational.

The concept of aabundance o&vailableproductionis in many respects a fproduct of the low

barriers to entry of working in the sector, particularly among the creadind artistic occupations. While

these low barriers can be beneficial for encouraging new entrants to the séogyrperpetuate and

06AGK GKS FTAR 2F G(GSOKy2ft23A0Fft Ldb@ddwodIMayjdus Ay ONB
group participantcharacterized employment in cultural occupations as being largely short term, part

time, or erratig with less stable incomdew benefits,and nolong-term financial security. Participants

also reported frequently working in other industries (whether lBgide or out of the need to

complement or stabilize their income).

© Cultural Human Resources Council, 2019 6
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Meanwhile, the need to mukliask, cited by close to oAgalf (49per cent) of respondents, and theeed
to develop business and technological skills are widely recognized seic®r Thigs particularly
evident among domainaith higher rates of selemployment or creative productiqrsuch as visual and
applied arts and written and published works. Here,-satiployed individualérequently haveto
undertake duties beyond their artisticgduction, includinghe many diverse taskseeded to run a
business (marketing, securing funding, etc.).

Another theme expressed during the focus groups was related tindeequacy of the nomenclature
and the associated gaps in data capturethe widespread opinion expressed during the focus groups
was that the nomenclature used by official sources is outdated. The language more commonly used
today relates to skills rather than occupations or static job titles. As a result of the inadequate (or
imprecise) nomenclature used, the associated data reported from official staisttten viewed
skeptically. Some of these issues have been addressed in the form of recommenda@GbiapiarlO.

Broaderissues not specific to the cultural secferg., discrimination,ageism, ableism, racism, sexism,
tokenisn) arose frequently through the various consultations. A specific recommendation in the report
isto provide training to staff anoardsof directorsthat integrates bestpractices orhuman resouces
issues (e.gharassment and inclusion).

Other recommendations aimed at strengthening thdturalinfrastructureincludecreatingmentorships
for emerging leaders, skills development programs focusing on managetaeimologicaland
business skl

In addition to the recommendations to strengthen the culturdtastructure recommendationgre also

madeto address the significant data gaps that inhibit an accurate assessment of the cultural sector. This
includes developing a pilot project to assenewandbetter practices in data collection specifically

FAYSR G Ol 9D&ENRYREIANEIdANR 0 ! y 2avedop dhimads O2 YYSY R G A
resourcesnodule within{ G I 4 A & (0 ACAiture SatglliteRAccOudtmuch like what has been doffier

the tourism sector

While, in one sense, the cultural sector looks to be thriving, it appears this way thanks to the collective
and unerring efforts of a passionate and dedicated workforce that wishes to always do neorg/ben
there is less to dd with. In another sense, this workforce hides some of the difficultiestoatie

production so prized by all.

Projections irthis report suggest the sector has the potentialkeepexpanding in the years ahead,
growingitsSO2y2YA O F220LINAY (G FyR SYLX 2@8Ay3 Y2NB /Iyl RAI
| |y | iR&l @ORsforecastto increaseby over 15 per cent between 2017 and 2026. Thiil support

further growth in employment of just under@r cent.

Labou challenges associated with an inability to recantdretain positions in the culta sectorwill
become more prevalent in the years ahea&dldressing the recommendations in this report to
strengthen the cultural workforce anadeetthe challenges poselly various skill gapsill go a long way

© Cultural Human Resources Council, 2019 7



[ F62dzNJ al N] SG LYF2NNYFGAXRFIOF2NI / |y

to ensuiingthe cultural sector continues to be a net contributor to tGanadiareconomy and
reaches or even exceedsthe growth projections identifie¢here, all while maximizing cultural sector
employment.

© Cultural Human Resources Council, 2019 8
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1. Introduction

Many studieshave demonstratedthat a vibrantarts and cultual sectorgeneratesa wide range of
socioeconomidenefitsto individualsandto society.Indeed it has beershownthat arts and culture
play a vital role inmprovingeconomic performancgn attracting talent, busines@and investmentand
in providing positive social impacts on quality of life, health and-bithg, community development
and social cohesioh.

A growing, dynamiculturala SO0 2NJ Aa OSy(diNXft G2 /I yI Rdseda adz00S3aa
economy. Theulturalsector also serves as a magnet for skilled and creative people as Canada becomes
increasingly dependent on international migration to sustain the size of itemaltiabour force.

In recent years, the labour market for the cultural sector has grown increasingly complex, changing
rapidly and demanding new skills. The ability of individuals to respond to these changes requires
accurate and ujio-date labour marketnformation about the sector.

The Conference Board of Canada is pleased to present this report providing labour market information
I 6 2 dzii /clityral$ettaR Broadly definedabour market informatioris informationaboutthe
conditions in or operations of a specific labour market. This report presents an analysis of the cultural
labour force in Canada, including a profile of the cultural seafithe economy and its component

Odzt G dzNI £ & dzo & S Ol 2 NRraplognNit teeRi2 ahtl deyicgighic prafilesSctiltiiral | &
sector workers. The analysis builds on previous studies of the cultural sector, but also identifies current
data gaps and outlinegeneralrecommendationgor how to address those gaps.

LyaAakKda Ayid2 GKS 2LISNIGA2Yy | YR LiReNgpatanndrg OS 2F /|
number of reasons:

1 For individuals making career choickeour market informatiorcan provide occupational options
andinformation about the current laboumarket environment and current trends.

1 For job seekerdabour market informatiorcan offer information about job opportunitieseeded
skills, working conditions, and prevailing wage rates.

1 For employerslabour market informatiorcan help guide compesation strategies, recruitment
efforts, training practices, and collective bargaining.

1 For educatorslabour market informatiorcan be useful when forecasting student demand,
developing curricula, and planning course offerings.

! Department of Heritage Canad@gpcial Impacts and Benefits of Arts and Culture

© Cultural Human Resources Council, 2019 9
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While labour market infomation usually takes the form of statistical data, qualitative information can
also help to shed light on labour market trends and outcomes.répmrtincludes the findings of a
series ofindustry consultations withcultural sector stakeholders who weigsked about the issues
affecting their participation in the cultural labour force.

Thelabourmarketiy ¥ 2 N I (G A 2 y cuftigaNskctorinfttisRdpd®tdas been organizas follows

1 Chapter 2 Defining the Scope of th€ultural Sector, providesthe fundamental guidlinesusedto
definel KS & 02 LIS cultifal séctonyiricli®iingtiie domains that make up the sector
Defining the scope of the sector is a crucial part of defipinlture in industrial (oreconomicsector)
terms, in employment (or occupationaterms,andin terms ofculturalgoods and serviceReaders
are directedto the gopendicesof this report for turther detaik about specific inclusions the
definition ofthe cultural sector.

1 Chapter 3 Cultural Occupationgprovides employment profiles of cultural occupations and
identifies some of the opportunities and challenges that specific cultural occupations will face over
the near term.

1 Chapter 4Cultural Sector Employerprovides employer profiles of cultural sectestablishments
including the number, sizand geographic distribution of establishments that employ cultural
sector workers

1 Chapter 5 Financial Performance of Cultural Domajipsovides the most recent financial
performance of the six core culturabhains that make up the bulk of the cultural sector. It also
identifies some of the opportunities and challenges that cultural domains will face over the near
term. This financial perspective is useful for cultural establishments (including employersifand s
employed individuals) and also for those who work, or plan to work, in the sector.

1 Chapter 6 Economic Overview of the Cultural Sectpresents various indicators that demonstrate
NEOSYy il SO2y2YAO LISNF2NXI yOS 2duedddeSoupudathatazN t a4 SO
gross domestic product, or GDP), Canadian household spending on cultural goods and services,

Canadian exports of cultural goods and services, and government support of the cultural sector.

1 Chapter7, Cultural Sector Consultationgprovideshighlevel feedback from sector stakeholders via
focus groups, online surveyand personal interviewsThe feedback helped guide the assessment of
current labour challengeandrefine the projections going forward.

1 Chapter 8 Forecast of Labour Supphnd Demand for Cultural Occupationpresentsa forecast of
the economic performance of theulturalsecta along with the associated labour demand and
supply relationshipgfluencingthe sectof @utput.

1 Chapter 9 Data Challengeand Limitations, identifies some of the data challengaad gaps that
emerged whiledevelopingthis labour market informatiorreport. Theinformation ispresented in a

© Cultural Human Resources Council, 2019 10
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manner thatcouldact as a guide addressing some of tedata challengeand gapsto help
strengthen futurelabour market informatiord  dzZRA Sa 2uRuralsécibrn: R Qa

1 Chapterl0, Recommendationsidentifies someangible recommendationfor actionby various
stakeholder groups talleviatethe challengesssociated withabour and data gaps.

© Cultural Human Resources Council, 2019 11
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2. Defining the Scope of the Cultural Sector

[ dzf GdzNJ € | QUAGAGe O2y NG dzi S aouAdedtand thedcultiirdl settdry | R Qa
and its associated economic activities, it is necessary to begin by defining the scopeufuhs
sector.

The Conference Boargeda consistenta frameworkto define and measue the cultural sector,and this
frameworkprovided the foundation for thitabour market informationeport. The development ahe
framework was guided by four main considerations:

9 First, the concept of culture needed to bharified. Culture can mean different things to
different people, so we identified which activities were to be included in our definition of the
culturalsector and which were to be excluded. For example, although many people would argue
that sporsplayin integral role in | Y | Rult@al fabii€ gportsare excluded from our
definition of culture.

1 Second, being creativ®y nature was not enough to warrant the inclusion of an activity in our
scope of thecultural sector. In fact,many creative activities do not generate a cultural product.
For exampleindustrialdesigners in an automobile company engage in creative actisipart
of the production chain of an output that is not a cultural product.

1 Third, the framework defining cultuneeeded tobe cognizant of the many changes transforming
the sector. These include such influences as globalization; the application obtegiiin the
creation, productionand dissemination of dtural goods and services; actianges in
consumption patterns.

9 Fourth, the concept of cultureeeded tobe practical in the sense that cultural activityuldbe
measuredusingavailable statistial systems, even though these systems may not be particularly
well-suited to isolaing and quantifyng cultural activity.

In the end the measurement of the cultat sector in this reportwas assembledsing common
principleswherebygovernments, businesand other financially affiliate@ntities couldassesshe
sectoralongside otheindustries and sectors of the economy.

2.1 Definition of Cultural Goods and Services

In developing a framework for culture, it is necessary to move beyond an abstract concept of culture to
form a coherent and usable definition of cultural goods and serviBtsgistics Canada, its framework

for cultural statisticstakes a relatively broad view of culturelefining it ast @ative and artistic activity

and the goods and services produced by it, and the preservation of heéfage.

Our definition ofprofessionakultural activity, developeébr this reportafter consultatons with a
variety ofstakeholders in theultural sector, is as follows:

20GrGAaGAOa /T FYFREYS a/ 2y OSLIidzZf CNI YS@2N] F2NJ / dzf G dzNB  {
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Cultural activity involves the creation, research, development, production,
manufacturing, distribution, presentation, performane&d/or preservation of creative
goods andservices, including the discovery and preservation of hemtadjevith a
professional intent.

Why this definition?

1 ¢KAa O2yOSLIdz ¢ STAYAGAZ2Y NBO23yAl $a (GKS RAA

distinctive nature of heritage.

 Theuseofthdi SN GLINRBFSaaArzylfé¢ Aa AYLRNIFYyG F2N RAA
hobby or pastime activities.

f at NBEFSaarzylt AyilSy doéprofityatufatprostactivdiestonduttdi I £ = y 2 i
while producing a cultural good or service.

T al 8NHESE AyOfdzRSa fAONINASAZ | NOKAGSEAYS YdzaSdzrax

To be consistent with our objective of properly defining culture had toensure that activities
included in the framework are creative activities, while excluding othettedlactivities, such as sport.
To this end, a cultural activity is an activity whose ultimate purpose is the delivery of a crediste
good or service.

2SS F2tft2g9 {GFraAaGAOa /I yI Rl Qaltu@ldadedNds serficeEokokiry { Ay 3 2y
purposes, a cultural good or service is one that can be copyrighted or advances a copyrightable or

heritage good or service to the end user of that good or service. Formally, a cultural good or service

must be the result of a creative, artistic adty and satisfy at least one of the following four critetia

T It must have the potential of being protected by copyright legislation, or in other words, be
copyrightable Examples include a magazine article, script, manuscript, drawing, choreography,
book, newspaper column, sculpture, radio program, film, etc.

1 It enables the creation, production, disseminatj@n preservation of culture products, e,g.
recording, manufaatring, printing, broadcasting, podcasting, etc.

i Itadds to, or alters, the content of a culture product (content services), edgorial services,
translation, illustration, layout and design, music, etc.

1 It preserves, exhibits, or interprets human ataral heritage, e.ghistoric sites and buildings,
archives, museums, art galleries, libraries, botanical gardens, zoos, etc.

3GraAraacaAda /FyFREYS a/ 2y OSLIidzZf CNI YS@2N] F2NJ / dzf G dzNB  {
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2.2 The Creative Chain

In thinking about culture, we have found it useful to folldve O2 Yy OS LJG 2 F { K*® defi@NB | (G A F¢
the process of producing a cultugadoductfrom its creation to its end use. Within this creative chain,

we can identifithree mainstages involved in moving cultugaoductsfrom their point of creation

through to the point of consumption.

First,the creation stage involves the origination and authoring of ideas and/or content, as well as the
discovery and collection of heritage content. Establishments in this part of the creative chain are
involved in the development of a creative artistic idea. For exangpiéndependent writer developing a
manuscript for a books includedin thispart of the chain.

The second stage [goduction. It involves all aspects related takingthe creativeartistic ideaand

transformingit into the final finished produs® C2 NJ SEI YLX S GKS | dzi K2NDa YI y
a final manuscript ready for printing through the use of editorial and other serdicagplicable, the

production stagealsoincorporates all aspects related to theanufacturingof culturalproducts This

caninvolve taking theeadily identifiable manifestation @ creative artistic ideand massprodudngit.

In addition tothe production and manufacturingf new cultural products, this stagdsoincludes

activities associated witthe preservation and conservatioof libraries, archivesgndcultural and

natural heritage The production stage, ithis context, encompasses the consdiga, preservation, and
management of tangible and intangilgeoductsof significantcultural, heritageor natural meaning

The final stage of the creative chairdissemination It incorporates all aspectelated tothe
distribution of culturalproductsto the end usersThepresentationand exhibition of information
relatedto heritage,collections and sitesandthe performanceof various forms of prforming artsare
also represented within this stage.

With only three stages distinguished in the creative chain, it is likely that codtstral productswill pass
through all three stages. Howevehere areparticular processes, particularly associated with heritage
and/or preservation, where the stage of creation may not be part of the creative chain.

aradraagaoa /FyFREYS a/ 2y OSLIidzZf CNI YS@2N] F2NJ / dzZf G dzNB  {
5 |bid.
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2.3 Measuring Output and Employment

One of the challenges in measuring ttdtural sector is the dichotomy that exists between the

production of cultural goods and services and the employment of individuals who would be classified as
working in a cultural occupation. Establishments involvethe production of a cultural good or service
may employ individuals who worlot onlyin cultural occupations but alsa other (non-cultural)

occupations. Similarly, individuals who could be identified as working in a cultural occupation may or
may nd work in cultural establishments. For example, an editor may be employed by a book publisher,
which is an establishment that produces a cultural product, or by an automobile manufacturer editing
ownerdmanualsin an establishment that does ngtroducea cultural product.

For this reasoywe have restricted our presentatiarf the financial performance of theultural sector
(andcomponentdomains) to includenly those cultural establishments specifically identified within the
creative chainLikewise the reported employment figuresre based on specific cultural occupations.

A cultural occupation is one in whiatostof the work done within a specifidational @cupational
Classification (NO€dde is directly tied to creating or adding value toudtural good or service.
Similarly cultural establishments are those in whiatost of the outputs produced are cultural goods or
services.

In this report, cultural sector occupations are organized into four main categorigtive and artistic
production, technical and operational, heritage collection and preservation, and cultural management.

2.3.1 Cultural Domains

In measuring the performance of thoailtural sector, we found it most useful to think about
establishments that are involved along the diea chain. In other words, we measure the performance
of those establishments involved in the creatipnoduction, anddisseminationof cultural goods and
services. The financial performance and health of these establishments is an important factor
influencing the future demand fagulturalworkersandthe future supply of cultural products.

Thisreport organizes culturastablishmentsnto the followingsixdomains, each consisting of related
activities, productsand occupations:

1 Heritage andibrariest includes the establishments and individuals involved in museums, libraries,
archives, and built heritage.

9 Liveperformancea includes the establishments and independent artists involved in live
entertainment shows in a variety of diptines.

1 Visualandapplied artst includes the establishments and independent artists involved in the
practice of visual arts, fine crafts, or media arts.

1 Written and published workg includes the establishments, writer@nd independent artists
involved in the creative chain for the production of bopkewspapers, magazinesdother
periodicals.
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I Audio-visual andinteractive mediar includes the establishments and individuals involved in the
creative chains for film, radj televisionand broadcastingas well ashe delivery of an interactive
informing, educating, or entertaining experience.

1 Soundrecording includes the establishments and independent artists in the creative chain for
sound recording.

In this period of enrmous industrial and technological changee line between thecontent production
and disseminatiotbecomesncreasinglyblurry. For instancanternet streaming service providersuch
as Netflixand Amazon Prime Vide@removing towardverticalintegraton and functioning as both
content creators and broadcasters. As a result, care is needed to edifienent components of
cultural activity in those corporations are reported separately.

Becauséhe six domains listed aboveainly engge in producing goods and services steimgrrom
creative and artistic activity, &considethemtoo S i K Scultur@ 8o&irs In parallel, te cultural
domairsalso includdfour dancillang O dzf i dzNassocidtedWithadartisingdr&hitecture design
andcollectedinformation (publication of catalogues, directories, and related materiafcillarycultural
activities are thos¢hat produce goods and servicestlugh a creativeand artisticporocessbut primarily
focus onpracticalityrather thanthe transmission of a cultural concept. The final producssich as a
building or an advertisementas a resultio not meet the criteria foculture asdefined earlier in this
chapter. In addition,there are twotransversal domairts domains thatsupportand enablecreative
artistic activitesunder the cultureumbrella While transversal domairare not fundamentally cultural
they arean integral part of culturegas cultural activities could not exist without their facilitatidrne
transversal domaigare the education and traininglomain and thegovernance, funding, and
professional supportiomain

Theanalysis in thigabour market information reporfocuses on thesixcore culturaldomains,although
some sections of the repogtiso presentlata onancillary multi-, and transversalomains There are
significant differences in human resources issues between core andorercultural activitiesvith
regards tatraining, certification, technical indust support, salaries, pension pla@sdjob security

More details orthese domains and the specific industries that are included in each domain can be
found in Appendix A.

2.3.2 Cultural Occupations

When measuring employment in tleailtural sector, we found it most useful to think about employment
in terms of cultural occupations. By moving away from the use of establishments as the basis of
measurement, we can capture those individuals involved ftural occupations who do not work for
cultural establishments. At the same tinfecusing on cultural occupatioradlows us to exclude those
individuals who work in cultural establishments but not in cultural occupations. The advantage of this
approach ighat it allows us to focus on occupations that would be most readily influencedlbyré&l
HumanResourceCouncilinitiatives, while excluding occupations whose training needs fall outside

/1 w/ Q& “BécguBelthe Scdupations are categorized diffelseinom the domain groups
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mentioned above, cultural occupations could fall in eittres sixcoredomainsor four ancillarydomains
mentioned above

These cultural occupationssed in this reporhave been grouped intafir separate categories:

9 Creative anl artistic production This is the largest grougnhcompassingnore thanhalf of all
culturaloccupationsCreative occupations involve the creation, productiand dissemination of
culturalgoods and services. &y of the occupations traditionally associated with culture, such as
painters actors,dancers, writersand musiciandall into this category.

9 Technical and operationallhis groupprovides technical support for culture goods and servibaes
are techncal or operational in naturesuch as technicians working in television, féimbroadcasting
anddrafting techniciansetc.

1 Heritage collection angbreservation:This is the smallest group and consists of doly
occupations: librarians, conservators, archivistsd conservation and fishery officers

9 Cultural managementThis groupprovides managemergupport forthe creation, productionand
dissemination of citural goods and services. The positions are manaigezach of the culture
domains.

A full list of occupations can be foundAppendixB.

© Cultural Human Resources Council, 2019 17



[ F62dzNJ al N] SG LYF2NNYFGAXRFIOF2NI / |y

3. Cultural Occupations

This chaptepresentsa highlevelquantitative perspective @ the composition, sizeand growth of the
cultural sector usinghe unit of measurementemploymentin cultural occupationsg whichresonate
best withhow moststakeholderssee the sectanWhile cultural occupations are undeniably linked in
concept to theframework Statistics Canada uses to define the sectoratitealemploymentvalues are
distinct between thewo perspectivesFormore personal and granular detaddout theemployment
aspectof working in cultural occupationsefer to Chapter 7: Cultat Sector Consultations

Unlike the majority of employmergettings foundn Canada whereemployees work for a single
employer, typically in dull-time, yearround capacitywith statutory benefits and entitlementsa
prominent characteristic ofvork in the cultural sector ithe highincidenceof seltemployment.Indeed,
RFEGF FNRY { {Podecensussuipgestshat yehrliRas geacent ofthe employment in
culturaloccupationds selfemploymentt more than twicethe national level (1per cent).Given the
higher percentage of partime, temporary,andcontract working arrangementhat arecommonin the
cultural sector, many workers face tremendous uncertairdyeremployment, hours, earnings, and
benefits.

Indeed many of those working in the cultural sector are in ficaditional employment categories, such
I & &l2@Q2 dzyeinployed $af s@iémployed person with npaid employees) or seémployed
employer (a selemployed person with paid employeefather than holding futime positionsmany
are parttime, temporary, or contract employeek addition, gven the higher incidence of nen
traditional employment irthe sectormany are multiple job holders, with two or more concurrent jobs.

This chapter presents a profile of employment in the cultural labour force, using the ¢atesisdata

from Statistics Canada. This profile focuses on cultural occupations, rather than cultural establishments,
in order to capture those individuals empkxy in the cultural sector who do not work for cultural
establishments. The analysis includes those who work in cultural sector establishments as employees
andthose who are selémployed.

Please sedppendixBfor a full list of the occupations.

3.1 Employment Profile of Cultural Occupations

3.1.1 Employment Overview

Therewere 798,305individuals working in a cultural occupatiom Canadan 2015 which represented
4 per cent ofthe overall Canadiariabour force.The creative and artistigroduction occupation
accounted for more than a half of the cultural labour for68 per cent) Technical and operational
occupations made up another 4kr cent.Heritage collection and preservati@ombined withcultural
management occupationmade upthe remaining 6per cent
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.FaSR 2y { (I cérdsus dakadran2011lagdl2@ eR@Eloyment in cultural occupations

increased bys.2 per cent between 200 and 205, slightlylessthan the 4.3per centemployment

growthin the overall economypver the same time spaffhe creative and artistic production
occupationsexperienced by far the strongest growth, expandiagalmostthree times the paceof the

overall cultural sector On the flip sideemployment in theother threeoccupational groups declide

over the fiveyear periodwith heritage collection and preservation occupati@gerieningthe

biggestdrop. A full breakdown of growth for all cultural occupations can be foun8ppendixB. The

estimates of cultural labouforce in thischapterdiffer from thosepresentedin{ G+ GAaGA 0a /I yI R
Culture Satellite Accoun Thefocus of theCulture Satellite Accounframework is on cultural products

or cultural industries andtherefore the datado not alignpreciselywith cultural occupations. In

Chart 3.1.1 Employment Growth, 2082015

15.0% 12.3%

10.0%
4.3%
5.0% 3.2% 0

0.0% ] N
-5.0%
-10.0%

-3.4%

-15.0% -12.7%
-20.0%
-25.0%
-30.0%

-24.7%

Creative and  Technical and Heritage Cultural Total culture  Total economy
artistic production operational collection and  management
preservation

addition, the figuresin the Cultule Satellite Accountrepresentthe number of fullyear equivalent
jobst whereby seasonal jobs only account for the portion of the year they represent.

SourceStatistics Canad2011Censusand 2016Census

Table3.1.1: Employment in Cultural Occupations, T®;2015

Culturaloccupations 2010 2011e 2012e 2013e 2014e 2015
Creative andartistic production 379,815 388,752 397,898 407,260 416,842 426,650
Heritagecollection andpreservation 25,925 24,492 23,138 21,860 20,651 19,510
Culturalmanagement 32,359 31,490 30,644 29,821 29,020 28,240
Technical andperational 335,372 333,047 330,737 328,444 326,167 323,905
Total cultural occupations 773,472 777,781 782,418 787,385 792,680 798,305
Source: Statistics Cangd2011Censusnd 2016Census

e =estimate
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3.1.2 Gender Distribution of Cultural Labour Force

Il OO2NRAY3 G2 {dFGAaGAOa [ thebverlctdral Mdur fbrceNdOartgal 6 H 1 m
is nearly equally split between male and female workek&hile most of the occupational groups tend

to be represeted by a higher share of female workers, the technical and operational occupation group

is represented by a higher share of male workers.

Table 3.1.2: Gender Distribution of Cultural Occupations, 2015

Cultural occupations 2015 Male % Female %
Creative and artistic production 426,60 48.7% 51.3%
Heritage collection and preservation 19,510 37.0% 63.0%
Cultural management 28,24 48.0% 52.0%
Technical and operational 323905 51.4% 48.6%
Total cultural occupations 798305 49.5% 50.5%

Source: Statistics Canada, 2016 Census

3.1.3 Regional Distribution of Cultural Labour Force

The census datahowthat in 2015, the majority of the employed cultural labour force in Canada was
located in Ontario and Quebeaevith the two provincesaccountngfor 65 per cent of the total cultural
labour force in Canada that yedrleanwhile,the Prairiesand B.C. accounted fatose t030 per cent of
the total employed cultural labour forcgyhile the remaining Ser cent weren Atlantic Canada
(Newfoundland and Labrador, Prince Edward Island, Nova Scotia, and New Bruasditie

territories.

Chart 3.1.3 ProvincidDistribution of Cultural Labour Force, 2015

1.9%_  1.3%_0.9%

204 = Ontario

16.2%

2.7%

= Quebec
British Columbia
= Alberta

= Manitoba

Nova Scotia
= Saskatchewan
= New Brunswick
= Newfoundland and Labrador
= Territories

= Prince Edward Island

SourceStatistics Canad2016Census
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3.2 Demographic Profile of the Cultural Sector Labour Force

3.2.1 Age Profile

Overall, cultural workersare youngeron average tharthe overall Canadian labour forceNearly 59 per
centof cultural workers are 44 years of age or youngemparedwith 55 per cent among all workers.
Quitural workers arelder, howeverthan they were fiveyears agowhenalmost 62 per centvere 44
years old or younger.

Snce the census capturesnly ¢ 2 N] SN & LINR Y I NBhatv@Kendhtedahmagé>s A G A a
groups maybe underrepresentedn the cultural sector Indeed,it is not uncommon for younger

cultural workers towvork elsewhere(for financial reasond)efore they can establish themselves in the

cultural sector Consequentlytheir involvement in the cultural sector will not be captured bgt

census.

Among the cultural occupational groups, creatara artistic productioroccupationshavethe widest
range in ages among workers. For example, more &taper cenof dancersare 34 years or younger,
whereasmore thana third of painters, sculptors, and other visual art@te over the age of 55.
Meanwhile, in heritageollection and preservatioaccupationsgclose tohalf of the employeeare45
years and older.

Chart 3.2.1 Age Profile in the Cultural Sector, 2015

0,
30.0% 26.1%
25.0% 23.5% 23.5%
15.7%
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5 0% I 03.9%
0.0% | |

15-24 years 25-34 years 35-44 years 45-54 years 55-64 years 65 years and over

7.2%

m Total cultural sector m Total Canadian economy

SourceStatistics Canad2016Census

The age profiles of the rest of the cultural occupational groups (cultural management, tecmdcal
operationa) were broadly similar to that of the overall Canadian labour force.
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3.2.2 Immigration and Visible Minority Status

Immigrant andvisible minority worker$ are somewhat undewrepresented among cultural workers
Among the four occupatial groups, heritage collection and preservation occupatibagethe lowest
share of immigrant ansglisibleminority workers (See Chart 3.2.2)

Chart 3.2.2 Immigration and Visible Minority Status, 2015
(as a share of total workers)

25.0% 21.5%0 8%

18.6% 18.5%,7 79 18.3%
0,
20.0% 1 59 16.9% L7.7% 16.1%
15 0% 13.7%
0,
10.0% 8:9% 7 496
0.0%

Creative and Heritage collection Cultural Technical and  Total cultural ~ Total Canadian
artistic production and preservation management operational sector economy

m Immigrant ® Total visible minority

SourceStatistics Canad2016 Census

3.2.3. Employment Status

Selfemployment isa common characteristiof the working lives of many culturalvorkers in Canada
In fact, almost 41 pecent ofworkerswith creative and artistic productioaccupationsare sef-
employed.Overall, the share of sefimployed workers in the cultural sect(28 per centjsmore than
double the rate ohll Canadiarworkers (12 per cent).

In contrast, thencidence of selemploymentamong heritage and preservatiavorkersis significantly
lower thanin the overall Canadiaworkforce, atonly 1.5 per centMeanwhile, he shareof self
employed workersin cultural managemenéndin technical and operational occupatioissimilar to
that of the overalemployed Canadian labour forcEl(and 14per cent).(See Char8.2.3.1a.)

6 TheEmployment Equity AR S T A vy
CaucasianinraceornanK A G &8 A
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Chart 3.2.3.1a Employment Status: Employees vs.-Baiployed by
Occupational Group, 2015
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SourceStatistics Canad2016 Census

Chart 3.2.3.1b Employment Status: Employees vs.-Gatployed by
Cultural Domain, 2015
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media
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SourceStatistics Canad2016 Census.
An interestingpattern emergas whenlookingat the datafrom acultural domainperspective More than

one-half of the workers in sound recordirge selfemployed (54 per centplmost 42 per cent of
workers in live performance, a domain that is traditionally characterizeddoking onaasneeded (by
gig) basisare selfemployed.

Theshareof part-time versus fulltime employment in cultural occupationss similar to that of the
overall Canadian labour forceAmong culturaivorkers 13 per cent of employmenis part-time, namely
workingless than 30 hours per week. Pérhe employment appeasto be more common among
occupations with higher rates of safmployment, such as those that fall within creatawed artistic
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occupationsHowever, it should be noted that the work activitis classified only based on paid hours
it does notinclude the unpaid hours spent on training, practicend preparation arguablyan integral
part of earning a living in the cultural sectoAs a result, in the case of cultural workers, the share of
full-time employment could potentially benderestimatedas these unpaid hours are not considered.
Meanwhile, perhaps not surprisingiyostof the employment irculturalmanagement occupations
(90 per cent)is full-time.

Chart 3.2.3.2 Employment Status: Partme vs. Fulllime, 2015
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SourceStatistics Canad2016 Census
Note: The share ofvorkers withno hours workeds not included

3.2.4 Education Profile

Another defining feature of thecultural workers is their high level of educational attainmest43 per

cent of cultural workershold@ I OK St 2 ND& RS 3 NB Sith2blpercentankte Berallo 2 Y LI NB
labour force.On the lower end of theeducationspectrum the percentageof cultural workerswithout a

high school diploma is lowéhan the percentage of workers ithe overallCanadian labour force

without a high schoadliploma @ per cent of cultural workers vs. 12 per cent of all workers).

Amongall culturaloccupational groupderitage collection and preservatia@tcupationgegister the

highest level of educatigmvith close tohalf of the workersholdingY I & (0 d&@dides@r higher(47.2 per

cent). This is perhaps not surprisirggs significant specialized trainingusuallyrequiredfor workers to

be qualified for jobs inthis category Another 19per centholdo | OK S f 2 NJh&aniky $hativd S

thirds of workes inheritage collection and preservati@re universityeducated Meanwhile,37 per

cent ofworkers in technicaand operationabccupationshold 6 F OKSf 2 NDa RS3INBS 2N K
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Chart 3.2.4 Education Profile, 2015
(as a share of total workers in each domain)
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SourceStatistics Canad2016 Census
Note: This share of workers withtigh schoobliplomaor lessis not includeda t K5 ¢ Ay Of dzZRSa &ttt SIFNYSR R2(
for example, doctorates of musical arts.

3.2.5. Wages and Salaries

Despite the high levels of education among workers in the cultural labour foeraployment income
recorded among cultural occupations tesdo be lower than for the Canadian labour force overall.
Thisstandstrue for both fulttime and parttime workers.For fulltime workers, the average income
among cultural occupations wa8,800 lower than it was for the overall labour foré® 2015 whereas
the differencefor part-time workerswas £,230.

Still, the censudatadoy 2 4 AYRAOF 4GS gKIF G LERNIAZ2Y 2F | ¢g2NJ] SNDa
secondary occupations. Ftinis reason, census data may present a skewed interpretation of average
employment incomeas thecultural sectorfeatures a highpercentage of multiplgob holders.

Moreover, it is also worth stressing thte income data captured e censusmay notdepicta full

picture of incomeearnedby cultural workers. In particulamany seHemployed cultural workerget

paidonly by piece oifor hoursspentworking Unpaid hoursdevoted to preparation and practice an
inseparablepart of working in the cultural sectar are not captured by the censusConsequently,

cultural workers in many cases earn significantly l¢ms hourthan workers in other more

conventional occupation$ these unpaid hours are included
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Chart 3.2.5.1 Average Employment Income Levels, 2015
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SourceStatistics Canad2016 Census

The distribution of incomes within a sector can also be ascertained by looking at the differential
between average and mediancomes The average wage is calculated as the sum of all of the annual
wages paid in the sector divided by the numbewwikers in the sector. The median is the midpoint

wage in the sectar the wage at which 50 per cent of wages are higher than the median and 50 per cent
are lower than the mediarA small difference indicates that incomes within the sector are distributed
relatively evenly, while a large difference suggests that there are a few people within the sector who
have a highncomebut that the majorityhave a low wage.

Compared with the Canadian labour force as a whole, cultupgkersare characterzed bya
consterablylower differential between the average and median w#$&,700 among cultural
occupations vs. $1200 in overall labour forcefSee Char.2.5.2.)This suggestthat there are fewer
cultural occupationsvith large income disparitie®Among cultural occupatiai groups, the largest
differentials between average and median wagesin creativeand artistic productioroccupations and
in culturalmanagemenbccupations
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Chart 3.2.5.2 Income Levels: Average vs. Median, 2015
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SourceStatistics Canad2016 Census

3.3 Labour Market Performance of Cultural Occupations

This section provides a more detailed analysis of the earmirafide of cultural occupatiorgroups

3.3.1 Creative and Artistic Production Occupations

Indicator Creative andrtistic Totalcultural sector TotalCanadian
production economy

Employment 426,650 798,305 19,956,255

Average income $37,417 $43686 $48,930

SourceStatistics Canad2016 Census

Creativeand artistic productiomepresensthe largest cultural occupation group.dhcompasseanore
than onehalf of all culturalworkersin 2015 (53 per centand includes many of the occupations
traditionally associated with culture, such astors dancers, writers, and musicians.

Employment growth in creativend artistic productioroccupations rosé&2 per cent between 200 and
2015, significantlyoutpacing the3.2 per centgrowth in cultural occupations overdllt shouldbe noted,
however,the strong growth coincided with the economic downtownCanadaround that time Part of
the growththerefore likely stemmed frommnemployed wokersfrom other sectorgoining the cultural
sector. Among the occupations that fall within this category, strong growth was recordeabfioer

7 Statistics Canad2011 and 2016 Census.
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performer€t a category that includes circus performers, magicians, models, and puppet@érper
cent), painters, sculptorsand other visual artists (34 per cerd@ind actors and comedians (27 per cent).

A few occupationsawa decrease in employment during this perigalarnalistssufferedthe highest
decline(down 12per cent) andeditorsregistereda4 per cent drop. The highegtaying occupations in
this group wereaurban and laneuse plannerswith an average income of7$,935in 2015, and
architects with income averaged &72,885.The lowestpaid occupations in this groupcluded
dancers, with an average income df@005 andmusicians and singerwith an average income of
$18,734

A study conducted by the Art Gallery of York University looked at the earnings of professional visyal
artists in Canadat K S a (i dzR e dzty éfduRBHAtFhe typicalisualartist made £9,257from all
sources of income in 2@. Non-art-related sources of income amportant for visual artists, making up
about27 per cent of their total income, on averagthe study estimatethat femak artistsmake up
63 per centof visual artists andvork more hoursn non-art-related activitieshan domale artists®

3.3.2 Heritage Collection and Preservation Occupations

Indicator Heritagecollection and Totalcultural sector TotalCanadian
preservation economy

Employment 19,510 798,305 19,956,255

Average income $54,722 $43,928 $48,930

SourceStatistics Canad2016 Census

The heritagecollection and preservationccupational group consists of orityur occupations:
librarians conservators and curatoyarchivists andconservation and fishery officert is the smallest
of the cultural occupatioal groups, accounting fasnly 2.4 per cent of all culturalvorkers Between
2010 and 2Q5, the number of workers employed in this grodecreased balmostone-quarter.

A distinctive feature of this group is the high level of educatiattainments Almostone half @47 per

cent) of theworkersemployed inheritage collection and preservatimccupationsholdl Y I & G SN &
degree or higherin aggregate, more than twthirds ofthe workers in this categorgre university
educated.Consequently, heritageccupationsare characteded byone of the highest average income
among all cultural occupations 2015, at $54,722.

8al N YRIZ a2 3Ay3 /[ dzt G§dzNBE HnmH PE
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A detailed profile of the librarian workforce can be foun@Rs Redux: CARL Libraries Human Resources
Study The report presents the findings of a study examining the human resource challenges facing
CanadiarresearcHibraries over the long term. It includes a demographic profile of Canads®arch
library personnel based on surveys conducteda3 and2014 The study found thatBper cent of
library staff in Canada welirarianswith amaster of libraryand informational sciences (MLIS) degree.
About 34 per cent were paraprofessionals who were workindilasry technicians, library assistan
andproviders ofinformation technology supportOf those who were librariand5 per cent worked in a
supervisory or management role, aié per cent had been in their career for more thsimyears. The
study also revealed a significant gender difgaamong library personnel, &9 per cent of librarians
were female®

3.3.3 Cultural Management Occupations

Indicator Cultural management Total cultural sector Total Canadian
economy

Employment 28,240 798,305 19,956,255

Average income $75,081 $43,928 $48,930

SourceStatistics Canad2016 Census

Similar tothe heritage group, the cultural management occupational group consists ofiealy
occupations: library, archive, and art gallery managers; managers in publishing, ipictimes,
broadcasting, and live performing arts; supervisors of library, correspondence, and related clerks
architecture and science managers; a@hior managers in broadcastinthis occupational group
accounsfor 3.5per cent of all cultural employnmt. Overall employment in this grougecreased by
almost13 per centbetween 200 and 2d5.

As all the workersin thisoccupationalgroupare at management leveh their respectivecultural
establishmens, they havethe highestaverage income among all occupational group2015, workers
in cultural management occupatiomsd an average income of $75,081should be noted, however,
this occupational group consists of workers in bothgoofit and notfor-profit organizationsJobs in
for-profit institutions generally comeith much highercompensation, anthis resultsin ahigh average
income.

9 Delong,8Rs Redux, CARL Libraries Human Resources Study
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The2017National Compensation Study for Management and Administration Positions-iioiNeitofit
Arts Organizationgound thatcultural management positions arts organizations continue to lagher
not-for-profit and private sectors in many areas of compensation and bendtitss, while the level of
compensation may be high relative to other culturatopations, it falls shorelative to thatof the
economy as a whol&aff turnover, limited career advancement opportunitiesd inadequate
succession plannirgre key challenges for attracting and retaininmg@nagers™

3.3.4 Technical and Operational Occupations

Indicator Technical and operational Total cultural sector Total Canadian
economy

Employment 323,905 798,305 19,956,255

Average income $42,144 $43,928 $48,930

SourceStatistics Canad2016 Census

Technical and operational occupatiomake upthe secondargest cultural occupatioral group, at41

per cent of cultural worker€Employment in technical and operational occupatifeisby 3.4 per cent
between 20D and 205. Photographic and film processsuffered the biggest drop (down 54 per
cent),predictably due to the filmmaking industgnteringthe digital eraln addition, many printing
related occupationsvitnesseda considerableslidein employment, such as printing machine operators
(down 42 per centand binding and finishing machine operat¢dewn 40 per cent)Converselymany
occupationsexperienced doubldligit increasesincludingother technical support and eordinating
occuations in motion pictures, broadcastipand the performing art¢up 41 per cent) Support
occupations in motion pictures, broadcastjamd the performing artsame a close second, gaining 39
per cent over the fivg/ear period.

10 CHRC anMlercer(Canady 2017 National Compensation Stuidy Managerial and Administrative Positions in
Not-for-Profit Arts Organizations
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4. Cultural Sector Employers

This chapter and the following chapter preserguantitative perspective on the compositigsize and
financial performancef the cultural sector using ungof measurementinked tobusinesesandself
employed individualattachedto specificdomairsand subdomaia of the cultual sector. Unlikehe
previous chapterwhere employment in aultural occupation was the primary lens of analygiese
two chapters focus othe industrial classification dbusineses and sefemployed indiiduals.

It should be noted thathis perspectivéhas the potentiahot onlyto underestimatethe size of the
sector butalso tomisrepresent how the sector operates because of the fact that niradgpendentand
seltemployedworkers are noincluded inthe traditional datasources referenced. These are noted
throughoutthe two chaptersand where applicable, suggestions to address tliega gaps have been
included in Chapter 1(Recommendations.

Many of the figurespresented in this chapter ocultural sector employereelyon{ G+ GA&a G A O& [/ I yI F
most recentBusiness Registéata. In particular, the figurescludeinformation aboutthe number,
size and geographic distribution of establishments that employ cultural workers.

This chapteralsoprovides additionalabour market information for each dfie sixcore domains that fall
within the cultural sector, according to the definition and scope ef$kctor outlined in Chapter Zor a

list of the types ofestablishments and industries included in each cultural domain, please see Appendix
A.

4.1 Cultural Sector Establishments

In 2016, there werel17,050cultural establishments in Canada, represeg per cent of all

establishments in the Canadian economy. Cultural establishments tend to be smaller, on average, than
establishments in other sectorBmong the large establishmentsneswith more than 500 employees),

a third fallwithin the audio-visual and interactive media domaiparticularly the broadcasting
establishmentsMeanwhile sound recording is the only domain withdarge establishments.
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Table 4.1.1 Number of Cultur&stablishments2016

Culturedomain Indeterminate* Small Medium Large Total
(1¢99) (100c499) (500+)

Heritage andibraries 860 2,362 72 11 3,305
Archives 68 79 2 1 150
Libraries 95 919 28 3 1,045
Culturalheritage 532 1,062 25 2 1,621
Naturalheritage 165 302 17 5 489

Liveperformance 17,560 3,539 54 9 21,162
Performingarts 16,802 3,146 53 9 20,010
Festivals andelebrations 758 393 1 - 1,152

Visual andapplied arts 32,513 14,169 101 9 46,792
Originalvisualart 6,385 856 - - 7,241
Art reproductions 307 328 1 - 636
Photography 4,030 819 5 - 4,854
Crafts 185 205 6 - 397
Advertising 4,072 1,936 22 2 6,032
Architecture 7,889 4,404 22 1 12,316
Design 9,645 5,620 45 6 15,316

Written and publishedworks 11,538 7,180 130 11 18,860
Books 1,172 414 9 2 1,597
Periodicals 847 797 7 - 1,651
Newspapers 969 1,333 31 5 2,338
Otherpublishedworks 565 109 1 - 675
Collectednformation 105 101 8 - 214
Multi-subdomain (e.g., 7,880 4,426 74 4 12,385

supportingactivity)

Audio-visual andinteractive 16,811 7,607 228 24 24,669

media
Film andvideo 14,716 4,812 139 5 19,672
Broadcasting 1,194 1,658 66 16 2,934
Interactivemedia 901 1,137 23 3 2,063

Soundrecording 1,569 689 4 - 2,262
Soundrecording 344 89 1 - 434
Musicpublishing 1,225 600 3 - 1,828

Total culture 80,851 35,546 589 64 117,050

Total Canadian eonomy 2,631,372 1,241,007 21,745 2,999 3,897,123

Cultureshare oftotal economy 3.1% 2.9% 2.7% 2.1% 3.0%

* Indeterminate establishments include establishments that do not have a payroll account, namely sole proprietorship
family businesses@ndestablishments that rely solely on contractual relationships.
Sources: StatisticSanadaBusinesRegister December 2016compiledby The Conference Board of Canada.

TheBusiness Registéata is timely and detailaddown to themost granulatevel of the North
American Industry Classification System (NAICS). However, the limitatiendafta is that to be
included in the Business Register, an establishment must meet one of the following three criteria:
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1 The establishment is an employer (i.e., has employees)

The establishment is a corporate tax filer (i.e., is incorporated).

9 The establishment is a GEBTregistrant (GS/IHSTregistration is requireanly for individuals
or businesses with sales that exceed $30,000 for one year).

=

Many cultural establishments do not meet the criteria, particulatijosethat are made up of
independentand/or self-employedworkers and therefore are not included in thBusiness Register
data. Thereis also some potential for the misclassification afdustries represented by large
enterprisesinvolved in multiple lines ofbusiness For exampleaninternet streaming service provider
such as Netfliwvould be recognized asanternet broadcastingenterprise in theBusinessRegister
(NAICS co0d&19130, as the majority of its output would fall within tHfégm and videandustry.
However, therds alsaa production armwithin this enterprisehat should be classified in the registry
under themotion picture and video production indugt(NAICS code 512116)oweveras long ashe
individualestablishments are coddahsed ora set ofconsistentcriteria(e.g., financials, company
structure) the Business Register provides a useful snapshot of the aldrotor.
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Table 4.1.Revenues of Cultural Establishments by Domain and Subdomain, X187
($ millions)

Cultural cbmain Subdomain 2013 2014 2015 2016 2017
Heritage and libraries Total 1,048 1,077 1,162 1,261 1,273
Archives 15 15 17 17 18
Libraries 65 67 75 81 80
Cultural heritage 649 676 729 796 795
Natural heritage 319 319 341 366 381
Live performance Total 3,655 3,825 4,184 4,443 4,549
Performing arts 3,403 3,566 3,906 4,148 4,249
Festivals and 252 259 278 295 300
celebrations
Visual and applied arts Total 12,247 13,049 13,539 13,887 14,625
Original visual art 317 337 364 394 413
Art reproductions 76 81 81 82 85
Photography 1,061 1,116 1,194 1,217 1,287
Crafts 819 748 775 819 749
Advertising 2,859 3,266 3,458 3,497 3,538
Architecture 2,194 2,244 2,219 2,177 2,257
Design 4,921 5,258 5,448 5,700 6,296
Written and published works Total 17,867 17,160 16,727 16,065 15,967
Books 1,887 1,795 1,622 1,484 1,488
Periodicals 2,333 2,213 2,041 1,903 1,932
Newspapers 4,694 4,309 3,953 3,462 3,043
Otherpublished works 241 230 213 199 204
Collected Information 476 447 414 387 395
Multi-subdomain 8,235 8,165 8,485 8,631 8,906
Audio-visual and interactive Total 25,507 26,626 27,336 28,654 29,710
media
Filmand video 8,440 9,102 9,564 10,503 11,053
Broadcasting 13,377 13,487 13,688 13,746 14,005
Interactive media 3,690 4,037 4,084 4,405 4,653
Sound recording Total 1,071 1,092 1,128 1,217 1,269
Soundrecording 175 178 187 199 206
Music publishing 896 914 941 1,018 1,063
Education and training 4,464 4,623 4,795 4,934 5,091
Governance, funding, and 13,382 13,811 14,171 14,278 14,797
professional support
Multidomain* 1,107 1,132 1,231 1,252 1,274
Total cultural sector 80,348 82,396 84,272 85,991 88,556

SourceStatistics Canad&ulture Satellite Account.
b20GSY dGadzZ GAR2YIFAYyé NBTFTSNE G2 GKS OF&aSa 6KSNB 2yS AyRdza iNE LI
single domaine.g.,book, periodical andmusicstores (NAICS 4512).
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4.2 Employer Profiles by Cultural Domain

Theemployer profilesn this sectiorof the reportcontainstandardizedndicators on labour market
informationfor each cultual domainbased orthe 2016 censusThis section also includes the distinctive
characteristicdound using available datan employesat the cultural subdomain level.

4.2.1 Heritage and Libraries Domain

The heritage and libraries domain comprises a wide range of establishments that fall into the categories
of cultural and naturaheritage, libraries, and archives, most of which fe#avily on government

support for their operations. These include museums, art galleries, archives, historic sites, buildings,
community and nature parks, and conservation areas with interpretive or educational programs. Also
included in this domain are Bibition centres, planetariums, observatories, aquariums, zoos, botanical
gardens, and arboretums.

While conceptually all of the heritage and libraries establishments that meet these criteria fall under this
domain, at the present time, only private instii A 2 ya | NB OF LJidzNBR o6& {dFdAad
Satellite Account. As a result, the following discussion depicts only a partial picture of the domain.

In 2017, private heritageand librariesestablishments generated oved 8 billionin revenuesand
employedover 15,000workers!! Not surprisinglypnly a small fractiorg3.1 per cent) of workeraere
selfemployed, 8 per cent were malgand slightly more than onthird (35.2 per cent worked fulltime.
The average income among ftilne workers in this domain was oves&000 in 2A5, while for part
time workers it was just overl®,000.

There are 3,300 private heritage and libraries establishments nationwide, of which 43 per cent are in
Ontario and Quebec, with another 43 per cenBiIC. and thérairies Similar distribution is seen for
large establishments, with well over a half of them (61 per cent) in Quebec and Ontario.

11 Statistics Canad&ulture Satellite Account.
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Table 4.2.1.1: Employment in Heritage and Libraries Establishments

Indicator
Total employment, 2017 15,012
Employee 14,547
Selfemployed 465 (3.1% of employment
Unionization rate n.a.
Gender split
Male 43.3%
Female 56.7%
Employmentstatus
Fulktime 35.2%
Parttime 64.8%
Averageincome, 205
Fultime $58,060
Parttime $19,139
Source: Statistics Canadd)16 CensuandCulture Satellite Account.
Note: please consult Appendix A for the full list of industries included.
Table 4.2.1.2: Number of Heritage and Libraries Establishments, 2016
Indeterminate* Small Medium Large Total
(1¢9) (10c99) (100+)
Canada 860 1,848 514 83 3,305
Newfoundland and Labrador 24 54 27 1 106
Prince Edward Island 15 15 5 - 35
Nova Scotia 37 92 35 1 165
New Brunswick 22 72 16 3 113
Quebec 183 260 122 15 580
Ontario 245 445 127 36 853
Manitoba 69 117 15 2 203
Saskatchewan 43 320 19 3 385
Alberta 94 241 59 8 402
British Columbia 126 204 86 14 430
Territories 2 28 3 - 33

* Indeterminate establishments include establishments that do not have a payroll account, namely sole proprietorshif
family businessegndestablishments that rely solely on contractual relationships.
Source: Statistic€anadaBusinesfRegister, December 2016.

Note: please consult Appendix A for the full list of industries included.

CultureHeritage Subdomain

Private clture heritage establishments accowatfor an estimated 62 per cent of revenues and 63 per
cent of employment in théeritage and libraries domain in 2013f the 1,60Cculture heritage
establishment®perating in Canada in 2016, 43 per cent were in Ontario and Quebec. Meanwhile, 16
out of 27 large culture heritage establishments were in Ontario and Quebec, witleshecattered

around in other provinces.
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Natural Heritage Subdomain

Private ratural heritage is the second largest subdomain, making up 30 per cent of revenues and 33 per
cent of employment in the heritage and libraries domain in 20ti&re were 490 natural heritage
establishments operating in Canada in 2016, of which well over a half were in Central Canada (58 per
cent), 28 per cenverein B.C. and the Prairies, and tresst werescattered about in Atlantic Canadaf

the large naturd heritageestablishmentsonly one was in Atlantic Canada New Brunswick.

LibrariesSubdomain

Private ibraries establishments made up 6.3 per cent of revenues and 3.3 per cent of employment in
the heritage and libraries domain in 201i.2016, there wre 1,050 libraries nationwide, of which just
over a third were in Central Canada (35 per cent) and almost 60 per cent were in B.C. Brairike A
similar pattern was seen for large establishments: only two out of 31 large libraries were in Atlantic
Canada.

Archivesubdomain

Private achivesmake upthe smallest subdomain under theeritage and librariesmbrella, accounting
for only 1.4 per cent of revenues and 1 per cent of employment in the overall do@&ihe 150
archives establishments in Canada in 2016, close tetivds werein Central Canada (62 per cent).

By nature, archives are smallersize there are onlthree largeestablishments nationwide, all of which
arein Central Canada. Only 13 per cent of all archives establishments employed more than 10 workers
in 2016.

4.2.2 Live Performance Domain

The liveperformancedomain represents a derse group of performers and organizations engaged in

the production of live entertainment, ranging from operaschestrasandcircus art¢o

multidisciplinary events such asglebrationsand festivals. The industries that fall within this domain

include a broad spectrum of businesses and business practices, from large enterprises such as Cirque du
Soleil to independent artists.

In 20L7, liveperformanceestablishments generated oved$ billion in revenues and employegiose to
60,000workers? Workersin the domain were predominately patime (69 per cent) and more than
half 63 per centwere selfemployed. The average income among-finie workers in this domain was
$40,000in 2015, while for parttime workers it was just over2p,00Q Notably, given the relatively low
average income and a high share of ssifployment within the domain, the likelihood of some workers
not being captured by the Business Register is higher than other domains.

12 Statistics Canad&ulture Satellite Account.
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Of the nealy 5,900 live performing arts estabhments in Canada in 26, 67 per cent were located in
Ontario and Quebedveanwhile, 44 out of 63 large establishments (with more than 100 employees)

were in these two provinces.

Table 4.2.2.1: Employment in Live Performance Establishments

Indicator
Total employment, 2017 59,897
Employee 28,318
Selfemployed 31,579 (52.7% of employmen
Unionization rate n.a.
Gender split
Male 50.6%
Female 49.4%
Employmentstatus
Fulktime 30.8%
Parttime 69.2%
Averageincome, 205
Fultime $40,019
Parttime $20,094
Source: Statistics Canada, 2016 CemswuCulture Satellite Account
Note: please consult Appendix A for the full list of industries included.
Table 4.2.2.2: Number of Live Performance Establishments, 2016
Indeterminate* Small Medium Large Total
(1¢9) (10c99) (100+)
Canada 17,560 3,051 488 63 21,162
Newfoundland and Labrador 118 36 16 - 170
Prince Edward Island 43 17 3 1 64
NovaScotia 278 70 13 1 362
New Brunswick 145 51 12 - 208
Quebec 4,919 890 155 22 5,986
Ontario 7,083 1,035 134 22 8,274
Manitoba 394 51 22 3 470
Saskatchewan 276 37 14 - 327
Alberta 1,253 194 42 7 1,496
British Columbia 3,030 657 75 7 3,769
Territories 21 13 2 - 36

* Indeterminate establishments include establishments that do not have a payroll account, namely sole proprietorshig
family businesse@ndestablishments that rely solely on contractual relationships.
Source: StatisticSanadaBusiness Register, Deceant2016.

Note: please consult Appendix A for the full list of industries included.

4.2.3 Visual and Applied Arts Domain

The visual and applied arts is one of the more diverse domains, consisting of natwidy range of
individuals and establishments involved with creating, distributing, or selling original works béirt
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also the artistic and creative arm of adveitig, architecture, and desigihe final products are visual in
nature and may be muHiaceted,includngdrawing, painting, photographyyrintmaking, textile art,
installation art, performance art, and a myriad of other similar forms of artestgressin. The
workforce of this domain is composed mainly of independent artestshitects, designers, and
craftspeopla close to onequarterare selfemployed.

Because of the independent natureaual and applied artisidustries,manyartists working in trg

domain are largely responsible for generating their own revenues, whether through the distribution and

sales of their own artwork or by exploring other funding sources such as government programs. The

internet has opened up numerous marketing and salgsootunities for artists, buselling onlinas not

an easy undertaking, as it requires technical and marketing skills that artists do not necessarily have. It
Ffa2 RAOGARSA FNIAaGaQ GAYS 0SG6SSy ai dzRdr artisisINE R dzO (i
to work on their cratft.

In 20L7, visual and applied artsstablishments generatedearly$15 billion in revenues and employed
just over116,800workers3 The labour force was predominantly male (59 per cent), and more than a
half (57 percent) worked fultime in 2016.The average income among ftithe workers in this domain
was ¥3,500in 2015, while parttime workersearned$35,800

There were close to 47,000 visual and applied establishmentoperating in Canada in 2016, close to
two-thirds of which were in the Ontario or Quebec. Another 28 per cent were in B.C. and Alberta, with
the rest scattered around in the rest of provinces.

Table 4.2.3.1: Employment in Visual and Applied Arts Establishments

Indicator
Totalemployment, 2017 116,835
Employee 88,494
Selfemployed 28,341(24.3% of employment)
Unionization rate n.a.
Gender split
Male 59.3%
Female 40.7%
Employmentstatus
Fulitime 56.5%
Parttime 43.5%
Averageincome, 2015
Fulktime $73,487
Parttime $35,796

Source: Statistics Canadd)16 Census and Culture Satellite Account.
Note: please consult Appendix A for the full list of industries included

13Statistics Canad&ulture Satellite Account.
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Table 4.2.3.2: Number of Visual Arts and Crafts Establishments, 2016

Indeterminate* Small Medium Large Total
(1¢9) (10c99) (100+)

Canada 32,513 12,340 1,829 110 46,792
Newfoundland and Labrador 146 86 14 0 245
Prince Edward Island 51 34 4 0 90
Nova Scotia 444 152 33 2 631
New Brunswick 235 135 19 1 389
Quebec 7,603 2,343 476 27 10,448
Ontario 13,728 5,567 744 53 20,093
Manitoba 570 237 49 2 859
Saskatchewan 530 175 34 1 740
Alberta 3,910 1,676 175 13 5,775
British Columbia 5,248 1,908 273 13 7,442
Territories 47 26 7 - 81

* Indeterminate establishments include establishments that do not hgeayaoll account, namely sole proprietorships,

family businesses, and establishments that rely solel

y on contractual relationships.

Source: Statistics Canad&ysiness Register, December 2016.
Note: please consult Appendix A for the full list of industimetuded.

4.2.4 Written and Published Works Domain

The written and published works domain represents a wide variety of publishing in the forms of books,
periodicals, newspapers, etdsin many other cultural industries, establishmerits | y | Rritte® &

and published workdomain are contending with a aechange in the way consumers access their
products. The rapid expansion of digital markets has forced publishing industries to quickly adopt new
revenue strategies to respond to changing consumer preferemMbewspapeiand magazine publishers

are distributing content online and develdpg new subscription and advertising models to offset
declining sales of physical copies. Book publisheralsobeconingadept at marketing, promoting,

and selling their products online, while positioning themselves fermtassmarket adoption of

electronic books and readers.

While much of the change in the written and published works domain over thefipadb 10years has
been driven by consumer trends, the domain also endured a significant hit to revenues after the
CanadianCopyright Modernization Actame into force in November 20121t has been reported that
royalties have plummetetiecause of the exemptions to the copyright laws for educational institutions
in the Act and how these exemptions were applied in pcactirhidiashad a marked impact not oniyn
activities associated with educational publishing but also on the incomes of Canadian writers, authors

and illustratorst®

Despite thesechallenges, written and published works establishmeygseratednearly$16 billion in
revenues and employeabout 102,000workersin 2017*°Of those workersalmostone-quarter (24.4

14 pricewaterhouseCoopers LIPO2 y 2 YA O
15 PricewaterhouseCoopers LLP, @and 10. f
16 Statistics Canad&ulture Satellite Account.
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per cen) were seHemployed, 47 per cent were malendslightly more than dalf 62 per centworked
full-time. The average income among fiithe workers in this domain was just oves&000in 2015,
while parttime workersearnedjust over £7,000

Of the18,900written and published workestablishments operating in Canada irnlB0well over two-
thirds (69per cen) were in Central Canadmore than onequarter (27 per cent) were in B.C. and the
Prairies and the rest were idtlantic CanadaWritten and published worksstablishmentdended to be
smaller in employee size: only 10 per cent adhbishments hired more than 10 workers.

Table 4.2.4.1: Employment in Written and Published Works Establishments

Indicator
Total employment, 2017 102,063
Employee 77,127
Seltemployed 24,936 (24.4% of employmen
Unionization rate n.a.
Gender split
Male 46.8%
Female 53.1%
Employmentstatus
Fulktime 51.7%
Parttime 48.3%
Averageincome, 205
Fulktime $ 58,052
Parttime $ 26,771
Source: Statistics Canada, 2016 CemsuECulture Satellite Account
Note: please consult Appendix A for the full list of industries included.
Table 4.2.4.2: Number of Written and Published Works Establishments, 2016
Indeterminate* Small Medium Large Total
(1¢9) (10c99) (100+)
Canada 11,538 5,466 1,715 141 18,860
Newfoundland and Labrador 54 67 19 1 141
Prince Edward Island 22 15 5 - 43
Nova Scotia 219 126 46 6 398
New Brunswick 133 90 a7 271
Quebec 3,568 1,440 408 35 5,450
Ontario 4,634 2,113 663 69 7,478
Manitoba 248 196 57 8 510
Saskatchewan 160 127 45 2 334
Alberta 845 510 164 5 1,523
British Columbia 1,635 772 248 15 2,669
Territories 20 10 12 - 43

* Indeterminateestablishments include establishments that do not have a payroll account, namely sole proprietorship:
family businesses, and establishments that rely solely on contractual relationships.

Source: Statistics Canad&ysiness Regfier, December

2016

Note: please consult Appendix A for the full list of industries included.
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4.2 5 Audio -Visual and Interactive Media

The audievisual and interactive media domain represeatside range of businesséisat engage in the
production and dissemination of filnadig TV, and interactive media contenT.he domain experienced
noteworthy transformatiorsin recent years, driven by shifts in consumer behaviour and technology
advancementindeed, a Canadian further embrace internebased film, radipand TV services
Canadian media companibave undergone significant changes to their business modelskethbythe
rise of severatligital distributionplatforms. Meanwhile,the interactive media industrizaswitnessed
rapid growth over the past decadeith the emergenceof electronic sportand mobile gaming.

Film, radio, TV, and broadcastiimglustries have faced a number of challenges in recent years as a result
of changes in technology. The most notable challs@ge on the distribution sideasthe widespread

use ofthe internet has reshaped the way Canadians consumedia content with significant

implications for industry revenues, forcing the industries toptddigital distribution platforms to
accommodate new demand.

LY IRRAGAZ2YS NB@GSydzSa Ay /IylFRIFIQa FA{YZ ¢x3X [YyR O
and service pduction, especially from the United States. As the exchange rate remains favourable for

foreign producers, this revenue stream should continue to strengthen. On top of that, renewed support

from federal and provincial governments through means of tadits@nd incentive fundwill help

Canada solidify its position as a preferred production location.

Despite the rise of interneébased audio servicemostCanadians remain loyal to radio. In 2017, 88 per

cent of Canadians aged 18 and over tuned in to radio each month. On average, Canadian adults listened
to about15 hours of radio a week in 2017. The health of the industry is due in part to it being highly
consolidated, thereby benefiting from economies of scale. In fact, the five largest radio operators
reported 65 per cent of total commercial radio revenues in 2017

With the advent of new technologies such as virtual realitg thegrowingpopularity ofcompetitive
gamingand mobile gaminghe interactive mediandustry hasxpanded rapidlyn recent yearsln
addition, educational and institutionaharkets represent an important opportunity for the industas
gamificationhas been recognized assignificant component oéducational technology? Going
forward, with almost halfof the revenues coming from foreign markets, Canadian interactive media
companieswill continue tobenefit fromthe rapid growth ofthe global video game industry

In 2017, adio-visual and interactive mediastablishmentgenerated nearly 9.7 billion in revenue$8
and employed 18,000workers.Of those workers, 12 per cent were sethployed,andalmost half
worked fulltime (48 per cent)The average income for fitime workers was $70,400 in 2016, while
part-time workers made less than half of that ($33,000).

7 CRTQCommunications Motoring Report 2018
18 Ontario Creatednteractivelndustry Profile
19 Statistics Canada, Culture Satellite Account.
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Of thealmost25,000establishments imudiovisual and interactive media 2016 86 per centwere in

Ontario, Quebeg andBritish Columbia

Table 4.2.5.1: Employment in Audio-Visual and Interactive Media Establishments

Indicator
Totalemployment, 2017 127,979
Employee 112,335
Seltemployed 15,644 (12.2% a#mploymen)
Unionization rate n.a.
Gender split
Male 61.1%
Female 38.9%
Employmentstatus
Fulkime 48.0%
Parttime 52.0%
Averageincome, 2015
Fulktime $70,409
Parttime $33,328
Source Statistics Canad2016Censusand Culture Satellite Account.
Note: dease consult Appendix D fare full list of industries included
Table 4.2.5.2: Number of Audio-Visual and Interactive Media Establishments, 2016
Indeterminate* Small Medium Large Total
(1c9) (10¢99) (100+)
Canada 16,811 5,490 2,117 252 24,669
Newfoundland and Labrador 102 42 32 2 177
Prince Edward Island 28 21 10 - 59
Nova Scotia 400 93 76 2 570
New Brunswick 99 80 41 1 220
Quebec 3,930 1,299 580 71 5,880
Ontario 7,736 2,306 702 102 10,845
Manitoba 378 137 57 6 578
Saskatchewan 187 81 68 5 341
Alberta 871 305 220 23 1,419
British Columbia 3,038 1,109 318 40 4,505
Territories 43 18 13 - 75

* Indeterminate establishments include establishments that do not have a payroll account, namely sole proprietorshif

family businessegndestablishments that rely solely on contractual relationships.
SourceStatistics Canad®usinesfkegister, December 2016.
Note: please consulippendix Aor the full list of industries included.

Theincreasedconsolidation of enterprises in this domain only adds to the difficulty of identifying the

distinct activities and associated financial performance of each subdoimdimeory, we can
conceptualize the division between the various subdomatsvever,in practice there isa

considerable overlam activities. As an example, the data available for the radio subdomain include the

production of radigoprogramsandthe broadcasting of radiprograns. Similaty, some datan the
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television subdomaiincludeactivities associated with broadcastinghile some datan the
broadcastinglomaininclude television production activities.

Broadcastings anactivity that is hardest to isolate because of the way datebroadcastings

collected specificallythe ovelap with the other subdomairms particularly radio and TV. While the
following sections refleabur bestefforts to isolate the activities and associated financial performance
of each subdomain, caution should bsed in interpreting the findings.

Filmand Video Suldomain

Filmand videcestablishments accouat for an estimated37 per cent of revenues ardR per cent of
employment in theaudio-visual and interactive med@omainin 2017 Thegender split irthese
establishments was similar to that of the ga# domain Howevera higher proportion of workers in
film and video establishmentsere selfemployed(19 per cenfor film and videovs. 12 per centor
overall domaipand part-time (62 per cent vs. 52 per cenGiventhe fact thatmore workers in film and
video are selemployed, the average income for both ftithe and parttime workerswaslower than in
the overall domain.

In 2016, there were 19,672 film and video establishmentSanada, of which 88 per cantrein
Ontario, Qebeg and British Columbia. Coincidentally, these are the three provinces that provide the
most generous tax incentives f@anadiarcontrolledfilm and videdbusinesses

Broadcasting Suttomain

Broadcasting establishmenéscount for arestimated 4 per ent of revenues an@9 per cent of
employment in theaudiovisual and interactive medi@domain.The gender splih broadcasting
establishments is similar to that of the overall domaibwever, close to 68 per cent of workers are full
time, andperhaps not surprisinglynostworkers are employe@7 per cent) As a result,ie average
income for fulltime and parttime workers inbroadcastings higher than thawof the overalldomain.

After several rounds of consolidation in the broadcastingigtid/, one predominant feature dhis
subdomain is its higher share miediumsizedto largeorganizatiors. Indeed,32 per cent of
establishments in this subdomaégmploymore than 10workers As is the case in other subdomaitiee
majority of broadcasting establishmen({s6 per centarein Ontario, Quebeand British Columbia.

Interactive Media Sudomain

Interactive media establishments contribute an estimated 16 per cent of revenue2%uer cent of
employment to the overall domailhe $ares of full-time workers and female workers interactive
mediaestablishmentsare similar to those of the overatlomain. Interestingly, whiléhe average income
for full-time workers in this subdomais at the same level as the overdibmain parttime workers in
interactive mediaestablishments earn considerably less than gihabalaverage (83,000for interactive
mediavs.$33,000for overall domaii.
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Thereare 2,063interactive mediaestablishments in Canada. Close to 80 per cent of themmn Ontario,
Quebecand British Columbidnteractive medigestablishments are typically smaller in siZmong the
26 lage establishments, 19 were based in Ontario and Quebec.

4.2.6 Sound Recording Domain

The digital revolution has had a profound impact on sleind recordinglomain in Canada and around
the world. Listening tahe Y dza A O  Praferehchi§ €asiethan ever beforeln 2017, almost every
Canadian (93 per cent) listened to recorded muszfrom 89 per cent in 2018 Thegrowth, in part,
stemmedfrom more convenientaccess to music throughobile channels such asmartphonesand
tablets.

Theemergence ofnusicstreaming servicelBasrevolutionized the wayCanadians listen tmusic Unlike
the traditionalway of consuming music, whecensumerdadto purchasehe trackor albumof choice
streaming servicegive consumers @ess toa music librarycontaining millions of songfr a monthly
fee.Music streaming, as a result, hgiwnexponentialy, with 45 per cent omusic consumers
worldwide engaging in audio streamifign Canada, olemand audio streaming now makes myore
than a half (53 per cent) of total audio consumptfé

I |y I $dlinf &cordinglomain includes a vast array of participants, from small, independent artists

to large multinational corporations. The industry is made up of musicians, songwriters] tabels,
managers, concert promoters, and music publishers, who together create, promote, and market
Canadian music. Music production and distribution industries are dominated by larger firms, but Canada
also possesses a strong, independent sector madmainly of small to mediurized producers. All

industry participants are faced with the challenge of developing and adjusting to new business models
to ensure the industry navigates successfully through this period of rapid change.

In 2017, musicestablshments generatedbout $1.3billion in revenues and employed170workers?
Of those workers20 per cent were sefemployed,58 per cent were malgandjust over onehalf (53 per
cent) workedfull-time. The average income among ftithe workers waover $57,000in 2015, while
for part-time workers it was just over2$,00Q

Of thealmost 2,300musicestablishments in 206, 62 per centwere in Ontario and Quebedll of the
largeestablishments (with more than 100 employees) were in Ontario in 2016.

20 Nielsen Canad&lusic360 Canada Report 2017
2International Federation of the Phonographic Indus§17 Music Consumer Insight Report

22 Nielsen Canad&usic 360 Canada Report 2017
23

Statistics Canada, Culture Satellite Account.
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Table 4.2.6.1: Employment in Sound Recording Establishments

Indicator
Total employment, 2017 10,170
Employee 8,124
Seltemployed 2,046(20.1% ofemployment)
Unionization rate n.a.
Gender split
Male 58.3%
Female 41.7%
Employmentstatus
Fulktime 52.7%
Parttime 47.3%
Averageincome, 2015
Fultime $57,431
Parttime $26,272

SourceStatistics Canada, 20G&nsus and Culture Satellite Account.
Note: please consulippendix Aor the full list of industries included.

Table 4.2.6.2: Number of Sound Recording Establishments, 2016

Indeterminate* Small Medium Large Total
(1¢9) (10c99) (100+)

Canada 1,569 525 164 4 2,262
Newfoundland and Labrador 17 12 1 - 30
Prince Edward Island 5 6 - - 11
Nova Scotia 44 10 5 - 59
New Brunswick 27 12 3 - 42
Quebec 309 125 24 - 458
Ontario 676 203 65 4 948
Manitoba 51 11 7 - 69
Saskatchewan 31 16 5 - 52
Alberta 140 46 20 - 206
British Columbia 264 85 35 - 384
Territories 4 - - - 4

* Indeterminate establishments include establishments that do not have a payroll account, namely sole proprietorshif
family businessegndestablishments that relgolely on contractual relationships.

Source: Statistics Canad&ysiness Register, Deceent?016.

Note: please consulippendix Aor the full list of industries included.
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5. Financial Performance of Cultural Domains

Thischapterprofiles the financial performance and healthlmfsinesses that operate withithe sixcore
cultural domains. This informationiimportant inunderstanding the cultural labour market, as it

directly affects the supplgf and demand for workers in this sector, as well as the supply of cultural
goods and servicehese profilesire useful br organizations operating in the cultural sector, as well as
for those who work, or plan to work, in the sectéior further details about the composition of each
cultural domain, please refer to Appendix A.

The profiles include a brief overview of thadncial performance of each domain, followed by a
presentation of the latest key financial indicators available for each domain.

It should be noted that data challenges and gaps emerged while these profiles were being developed. As
a result, there are irmnsistencies in the amount of financial data presented for each domaitetailed
discussion of these gaps and challenggsresentedn Chapte.

Table5.1 Revenue Composition d¢f Iy | Ruitu@ash Sector

Domains Government Exports Domestic
support* consumption and

others

Heritage and libraried 2.2% 14.1% 83.7%
Live performance 20.8% 22.0% 57.2%
Visual and applied arts 2.9% 51.7% 45.4%
Written and published works 3.1% 10.6% 86.3%
Audiovisual and interactive media 13.5% 11.5% 75.0%
Sound recording 5.3% 38.5% 56.2%
Multidomain 6.4% 40.3% 53.4%
Total alture products 16.8% 18.6% 64.6%

Sources: Statistics Canadaulture Satellite Account; Survey of Provincial/Territorial Government Expenditures on Cultt
Survey ofederal Government Expenditures on Culture; Survey of Household Spending; Provincial and Territorial Gr
Domestic Product by Income and by Expenditure Accoantapiled by The Conference Board of Canada.

* Government support was calculated based on thest recent data dated to fiscal 20@B0 and may not depict the full
picture of government support on all domains.

** |n conformity with the Cultue Satellite Account, the heritage and libraries domain includes only private institutions.
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5.1 Heritage and Libraries

Unfortunately,Statistics Canada discontinued tAanual Survey of Service Industries: Heritage
Institutionsin 2011, so the most recent financial data date back to 2010. Nonetheless, the data still help
paint a picture of overall financial performance for businesses in this domain.

Excluding libraries and archives, total operating revenues for heritage ebtabligs in Canadgrew at

an annual rate of 2.4 per cent between 2008 and 204fong the subomainsof heritage

establishmentsart museums and galleries clocked in the highest annual growth rate, at 4.2 per cent.
Revenues of natural heritageo(@s and boanical gardens on the other hand, remained almost flat.
Profitability among subdomains was uneven, with only museums and natural heritage managing to keep
their bottom line in the black between 2008 and 2010.

Table 5.1.1: Performance of Heritage Establishments

Indicator 2008 2009 2010
Operating revenue ($ millions) 1,195 1,232 1,282
Art museums and galleries 256 281 290
Museums 596 613 642
Historic and heritage sites 88 85 92
Zoos and botanical gardens 255 253 258
Operating expenses ($ millions) 1,173 1,203 576
Art museums and galleries 266 285 124
Museums 575 590 293
Historic and heritage sites 89 83 45
Zoos and botanical gardens 244 245 114
Salaries, wagesand benefits ($ 521 547 1,242
millions)
Art museums and galleries 111 123 287
Museums 255 272 622
Historic and heritage sites 41 40 90
Zoos and botanical gardens 114 111 243
Operatingprofit margin
Art museums and galleries -4.0% -1.2% 0.9%
Museums 3.6% 3.7% 3.1%
Historic and heritage sites -0.7% 2.3% 2.1%
Zoos and botanical gardens 4.6% 3.1% 5.9%

SourcesStatistics Canad@nnual Survey of Service Industries: Heritage Institutions
Note: regularly captured usage and financial performance data for libraries and archives in Canada are currently not
available. The survey was discontinued in 2@D10 was the last year with data available.
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5.2 Live Performance

The live performance domain relies heavily on government support. In fiscal yeagl®)@%se to 21
per cent of total revenues stemmed from government support, compared with 17 per cent for the
overall cultural sectorAll three levels of governmessupported thelive performing arts irc009 10,
with the federal government providgthe largest portion of funding.

Total operating revenues for the liyerformance companiemcreased.8per centbetween 2014 and
2016 The highest rates of growth wefer musical groups and artistdZ per cent)and dance
companies (8.1 per centlhe operating profit margin of live performing arts industries increased
slightly between 204 and 2A.6, from 11.7per cent to12.0per cent.The pattern, however, was mixed
among different subdomains. In 20Iusical groups and artists retained the highest profit margin
whereas musical and theatre companies recorded losses in aggregate.

LY FTRRAGAZ2YZ {GF GAadA G Industriésd: Soectator Spoyts/ Beknt PrgmdmNgdSe 2 F
Artists and Related Industries provides performance indicators for three industry segments that fall

partly into the live performing arts domain: promoters of performing arts, spamns similar events

(NACS 7113), agents and managers for artists, athletes, entertaaraother public figures (NAICS

7114) and independent artists, writerand performers (NAICS 7115).

The latest data suggest aggregate revenues for promoters (NAICS 7113) and ag@&sANA) stayed
relativelyflat between 2013 and 201 Operating revenues for independent artists, writeaad

performers (NAICS 711%)n the other handhave been growing at a healthy pace since 20¥Bile the
operating profit margin floated around alrost 40 per cent, it should be noted that unpaid hours spent
on practice and preparation for independent artists and performers are often underreported and thus
inflate the profitability.
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Table 5.2.1: Performance of Live Performance Establishments

Financal indicator 2014~ 2016
Totallive performancecompanies

Operating revenue (fhillions) 2,038 2,157
Operating expenses (#illions) 1,800 1,897
Salaries, wages, commissigoaad benefits ($nillions) 514 490
Operating profit margin 11.7% 12.0%
Theatre (except musicaliompanies

Operating revenue (fhillions) 511 546
Operating expenses 8illions) 499 537
Salaries, wages, commissioaad benefits ($nillions) 170 176
Operating profit margin 2% 2%
Musicaltheatre andoperacompanies

Operating revenue (fhillions) 171 173
Operating expenses (8#illions) 165 175
Salaries, wages, commissigaad benefits ($nillions) 54 56
Operating profit margin 4% -2%
Dancecompanies

Operating revenue (fillions) 160 173
Operating expenses 8illions) 138 153
Salaries, wages, commissigaad benefits ($nillions) 52 56
Operating profit margin 13% 12%
Musicalgroups andartists

Operating revenue (fhillions) 785 879
Operating expenses (8#illions) 616 673
Salaries, wages, commissigaad benefits ($nillions) 121 121
Operating profit margin 22% 23%

Sources: Statistics Cana&rvey of Service Industries: Performing Arts
* The survey runs every two years.
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Table 5.2.2: Performance of Promoters, Agents, and Independent Artists, Writers, and Performers

Financialindicator 2013 2014 2015 2016 2017
Promoters (presenters) of performing arts, sports and similar events

Operating revenue (fhillions) 3,319 3,507 3,253 3,253 3,481
Operating expenses (#illions) 3,245 3,385 3,263 3,251 3,500
Salaries, wages, commissigpaad benefits ($ 673 719 705 715 772
millions)

Operating profit margin 2% 4% 0% 0% -1%
Agents and managers fartists, athletes, entertainersand other public figures

Operating expenses (8#illions) 337 331 336 325 367
Salaries, wages, commissioaad benefits ($ 112 106 99 93 104
millions)

Operating profit margin 18% 20% 19% 21% 21%
Independent artists, writersand performers

Operating revenue (fillions) 1,628 1,652 1,788 2,086 2,140
Operating expenses 8illions) 1,004 1,008 1,115 1,278 1,297
Salaries, wages, commissipaad benefits ($ 200 195 224 268 274
millions)

Operating profit margin 38% 39% 38% 39% 39%
Sources: Statistics Canadanual Survey of Service Industries: Spectator Sports, Event Promoters, Artists and Relate(
Industries

5.3 Visual and Applied Arts

Canadian households spent on average $161 on visual and applied arts products in 2017, up from $130
the year before. Meanwhile, exports of visual and applied arts products registered one of the strongest
growth rates in the cultural sectdretween 2012 and 2016, expanding at an annual rate of 9.4 per cent.

In 2016, nearly $7.2 billion worth of Canadian visual and applied arts products were exported, consisting
of more than half (52 per cent) of total exports of cultural products that year.

As is the case with many cultural domains, government support is not a major source of revenues for
the visual and applied arts domain. In fiscal year 2009 only 2.9 per cent of total revenues in the
domain stemmed from government support.

Thereis currentlyno comprehensive data from Statistics Canada on the financial performance of the
establishments in theisual arts and crafts domaithus the absence of data tables in this sectidbhe
reason for this is the domain is dominated by visutises and craftspeople working in their own
practice rather than in a small business or other enterprise.
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5.4 Written and Published Works

Canadian householspendingon written and published workbkas declinedn recent yearsin 20L7,
average householdpending on books fell to $10down from $20in 2013. Average household
spending omewspapermagazinesand periodicals dropped to3®, down from $7in 2013.

With household spending on a downward trend, exports of written and published works bebame t
new source of growth. In 201@xports of written and published works totalled $billion in Canada,
up 31 per cent from 2012.

In general, the written and published works domain does not rely on government support. In fiscal
200910, only 3.1 pecent of total revenues generated in the domain stemmed from government
support.

Operating revenues of book publishing, periodical publishing, and newspaper publishing industries have
been on downward trajectory in recent years, although profitability hesrbsteady. While reading is

still one of the most popular leisure activities in Can#dage decline in revenues is evidence of fast
changing consumer preferences. In addition, although conventional printed books remain the most
popular form of books (7ger cent of all books shipped in 2016), sales-bbeks and audiobook are on

the rise.

Table 5.4.1: Performance of Book Publishing Establishments

Financialindicator 2014 2016
Operating revenue (fillions) 1,659 1,649
Operating expenses (8illions) 1,500 1,480
Salaries, wages, commissigaad benefits ($nillions) 387 380
Operating profit margin 10% 10%
Sales channeléas a share of total sales)

Internet sales of print titles 11% 12%
Sales of dooks 12% 14%
Sales of print titles (not on internet) 76% 74%
Sources: Statistics Canaarvey of Service Industries: Book

Publishers

Table 5.4.2: Performance of Periodical Publishing Establishments

Financialindicator 2013* 2015 2017
Operating revenue ($ millions) 1,968 1,591 1,307
Operating expenses ($ millions) 1,791 1,388 1,172
Salaries, wages, commissioaad benefits ($ millions) 581 456 401
Operating profit margin 9% 13% 10%

Sources: Statistics Canaairvey of Service Industries: Periodical Publishers
* The survey runs every two years.
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Table 5.4.3: Performance of Newspaper Publishing Establishments

Financialindicator 2014~ 2016
Operating revenue ($ millions) 3,964 3,180
Operating expenses ($ millions) 3,596 3,001
Salaries, wages, commissioaad benefits ($ millions) 1,319 1,126
Operating profit margin 9% 6%

Detailed operating statistics
Operating revenues

Advertising sales 64% 63%
Circulation sales 21% 23%
Custom printing sales 2% 3%
Distribution of flyers and inserts 10% 9%
All other revenues 3% 3%
Operating expenses
Cost of goods sold 13% 13%
Salaries, wages, commissioaad benefits 37% 38%
Office and computer related expenses 10% 6%
All other coss and expenses 40% 43%

Sources: Statistics Cana&rvey of Service Industries: Newspaper Publishers
* The survey runs every two years.

5.5 Audio-Visual and Interactive Media

The audievisual and interactive media domain hagown at a steady pacén recent years, in both
revenues and profitability Indeed,Canada has achieved considerable success in the export of film and
television production goods and sereg; through the sales of Canadian shows to international networks
and thehostingof production of foreign movies and TV series in Canada (which count asxjport
addition, as the home of close to 600 gaming studios, many of which are top international video game
developers, Canada exports a considerable amount of integrative digital media products evefy year
Exports of audievisual and interactive media prodts totaled nearlyan estimated$3.3 billion in 2016.

Government support ianother importantsource of revenues for this domaifin estimatedl3.5 per
cent of total revenues generated in this domaiomefrom government support. Generally, arouhdIf
of federal governmenspendingon culture goes tothe broadcasting subdomaiwvery yeay primarilyto
the Canadian Broadcasting Corporation. Fed@malvincial and territorialgovernments also support a
wide variety of other programs, through direct invesnt andthrough a series of tax credits.

As a newer player in the cultural sectthe interactive media industry has received growing support
from all levels of governments. A variety of government programs are in place to support Canadian
interacive M A I @Sy (G dzNBAX Ay Of dzZRAy3I (GKS ¥FSRtBeNihtério 32 SNY Y
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3 2 @ S Ny OrfaylolCeeates Interactive Mediund In addition to public funding, some provincial
governments also offer support through tax breaks.

The film, televisionand videgoroduction and posproduction industries saw strong growth in revenues
in 2017 while maintaiimg profitability. Meanwhile, the film and video distribution industry hsionger
growth in revenuesn 2017 but its spendingose, eroding the indzd G NB2 Q& 2 LISNJ GAy 3 YI NH?

With the advent of online streaming services, revenues of the television broadcasting industry have
been on a steady decline sintteeir peak in 2013. The shift consumption patterns is forcing
broadcasterso adoptnew distrilkution strategies, eitheby making episodes of conventional programs
available on thenternet orby launching their own streaming platforms.

Meanwhile,similar trendshave been seeim the radio broadcasting industry. Sintbeir peak in 2013,
both revenues and profitability have been on a steady downward slope. The number of radio stations,
K26SOSNE RARY QU lin§ Be résilizbtioopHRBit) 6f FagiccaPhong GaBagliateners.

Table 5.5.1: Performance of Film, Television, and Video Production Establishments

Financialindicator 2013* 2015 2017
Operating revenue ($ millions) 5,217 6,738 8,262
Operating expenses ($ millions) 4,905 6,164 7,536
Salaries, wageand benefits ($ millions) 1,720 2,045 2,661
Operating profit margin 6.0% 8.5% 8.8%

Sources: Statistics Cana&rvey of Service Industries: Film, Television and Video Production
* The survey runs every two years

Table 5.5.2: Performance of Film and Video Distribution Establishments

Financialindicator 2013* 2015 2017
Operating revenue ($ millions) 1,912 2,151 2,269
Operating expenses ($ millions) 1,547 1,787 1,974
Salaries, wages, commissioaad benefits ($ millions) 116 118 136
Operating profit margin 19% 17% 13%

Breakdown ofoperating statistics
Operating revenues

Revenue from distribution of film and video titles 75% 82% 87%

Wholesaling of preecorded videos 24% 17% 13%

All other operating revenue 1% 1% 1%
Operating expenses

Cost of goods sold 27% 26% 24%

Salaries, wages, commissioaad benefits 8% 7% 7%

Royalties franchise fees and memberships 31% 35% 39%

Advertising, marketing, promotions, megénd 19% 18% 20%
entertainment

All other cos$ and expenses 17% 15% 11%

Sources: Statistics Canadayrvey of Servicéndustries: Film and Video Distributian
* The survey runs every two years.

© Cultural Human Resources Council, 2019 54



[ F62dzNJ al N] SG LYF2NNYFGAXRFIOF2NI / |y

Table 5.5.3: Performance of Film, Television, and Video Post-Production Establishments

Financialindicator 2013* 2015 2017
Operating revenue ($ millions) 832 1,107 1,403
Operating expenses ($ millions) 755 996 1,260
Salaries, wages, commissioaad benefits ($ millions) 364 525 717
Operating profit margin 9% 10% 10%

Breakdown ofoperating statistics
Operating revenues

Editingservices for audiovisual works 9% 6% 8%

Visual effects and animation services for audiovisual 45% 54% 59%
works

3D Visual effects and animation services for audiovisu 10% 11% 11%
works

Subtitling, titling and captioning services 3% 2% 1%

Sound editing and design services 5% 5% 3%

All other operating revenue 27% 21% 18%
Operating expenses

Cost of goods sold 11% 7% 8%

Salaries, wages, commissioaad benefits 48% 53% 57%

All other coss and expenses 41% 40% 35%

Sources: Statistics Canad&urvey of Service Industries: Filr
and Video PosProduction.
* The survey runs every two years.

Table 5.5.4: Performance of Television Broadcasting Establishments

Financialindicator 2013 2014 2015 2016 2017
Operating revenue ($ millions) 7,593 7,569 7,421 7,485 7,123
Operating expenses ($ millions) 6,521 6,733 6,688 6,634 6,183
Salaries and other staff benefits if$illions) 1,675 1,653 1,591 1,527 1,356
Net operating income ($ millions) 955 729 575 672 777

Sources: Statistics Canaéadio and Television Broadcasting Survey

Table 5.5.5: Performance of Radio Establishments

Financialindicator 2013 2014 2015 2016 2017
Operating revenue ($ millions) 2,000 1,968 1,951 1,916 1,892
Operating expenses ($ millions) 1,669 1,681 1,653 1,619 1,613
Net operating income ($ millions) 939 927 910 877 870
Salaries and othestaff benefits ($ millions) 315 266 273 272 253
Number of stations 941 924 929 939 952

SourcesStatistics Canad&adio and Television Broadcasting Survey
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5.6 Sound Recording

While almost every Canadig83 per cent)istened to recorded music in 2017, household spending on
sound recording productdropped dramaticallpetween 2013 and 2017. Canadians spent less than half
on music content in 201fhan in 2012 The downfall ispendingcoincided with the rise of music
streaming services, which offer a wider selection of music for a monthly fee. Meanwhile, increasing
number of Canadians are using YouTube to listen to mééiper cent of Canadian YouTube users
access music content according to an International Federatidne Phonographic Industry (IFPI)
report.2

Despitethe overalldownward trend in spending among Canadiaegports of sound recording products
have been on a steady upward trajectory. Exports of sound recording productedotidse to
$470million in2016, up from $39nillion five years prior. Meanwhile, support from various levels of
governments has remained stable.

Operating revenues dhe Canadian record production (and integrated production and distribution)
industrysurged to$577millionin 2017, up 28 per cenfrom 2015. At the same time, profitability
remained stable.

/' FYFRFEQa YdzAAO Llzof AAKAY3A Ay Rdza (iNgs328nilloni® SSy INB g A
revenues in 2017. Between 2013 and 2017, operating revegieegat an annual rate of 4.per cent.
Healthy growth was seen in the sound recording indussywell Qperating revenuesose steadily

between 2013 and 2017. With operating expenseseasing at a slower pace, profit margere
pushed up to 17 per cent in 2017.

Table 5.6.1: Performance of Record Production and Integrated Record Production and Distribution
Establishments

Financialindicator 2013~ 2015 2017
Operatingrevenue ($ millions) 510 451 577
Operating expenses ($ millions) 488 426 540
Salaries, wages, commissioaad benefits ($ millions) 64 61 78
Operating profit margin 4% 6% 6%

Sources: Statistics Cana&arvey of Service Industries: SouRgcording and Music Publishing
* The survey runs every two years.

26 International Federation of the Phonographic Indus917 Music Consumer Insight Report

© Cultural Human Resources Council, 2019 56



[ F62dzNJ al N] SG LYF2NNYFGAXRFIOF2NI / |y

Table 5.6.2: Performance of Music Publishing Establishments

Financialindicator 2013~ 2015 2017
Operating revenue ($ millions) 259 281 329
Operating expenses ($ millions) 230 249 294
Salaries, wages, commissipaad benefits ($ millions) 50 54 62
Operating profit margin 11% 11% 11%

Sources: Statistics Cana&irvey of Service Industries: Sound Recording and Music Publishing
* The survey runs every two years.

Table 5.6.3: Performance of Sound Recording Establishments

Financialindicator 2013~ 2015 2017
Operating revenue ($ millions) 121 131 140
Operating expenses ($ millions) 105 112 115
Salaries, wages, commissioaad benefits ($ millions) 33 36 35
Operating profit margin 14% 14% 17%

Sources: Statistics Cana&rvey of Service Industries: Sound Recording and Music Publishing
* The survey runs every two years.
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6. Economic Overview o f the Cultural Sector
This chapter presents an economic overview of the cultural sector, using the most recent economic and

financial data available. This information is important for understanding the cultural labour market, as
the economic and financial health of the sectaredtly affects the current and future supply and
demand for labour, as well as the availability of cultural goods and seriricaddition, the units of
measurement reported aréhose thatgovernment businessandother financially afiliated entitiesrely
onto makeinvestmentdecisionsdased on comparable metrics

The chapter begins with a discussion of the economic indicators that have the largest influence on the
SO2y2YAO LISNF2NXYIyOS 2F (KS -&ddetl upaNEhat is, @b i 2 NY (K S
domestic product, or GDRJanadian household spending on cultural goods and services, Canadian

exports of cultural goods and services, and government support of the cultural seRetirgross

domestic product (GDP) is a standard measaf industry output and is equal to the total value that the
AYRdzzGNE ONBIFiSao !'a adzOKZ AG Aa | YSIFadaNB 2F GKS
valueadded or net output is the difference between total revenues generated anduhe of expenses

on parts, materials, and services used in the production process.

The chapter then continues with a discussion of the financial performance sfxhere domains that
make upthe cultural sector, according to the definition and scopehaf $ector outlined in Chapter 2. It
centres orthe recent financial performance of each domalimesection also identifies some of the
opportunities and challenges that establishmeimtshese domains are expected to face over the near
term.

For alist of the types ofestablishments and industries included in each cultural domain, please see
Appendix A.

6.1 Real ValueAdded Output (or GDP) of the Cultural Sector

Overall, real valud RRS R 2 dzii LJdzii 2 BeciorlexpandetsPer cett deftwieerz01 8red
2017(that is, an annual rate of 1 per cent)Given thatthe cultural sector consists afiany
heterogeneousndustries the growth of each domaidiffers. Among the core cultural domainte
sound recordinglomaindelivered the strongest growtbver thefive-year period, clodkgin a 6.6 per
cent annual growth rate. This was followed by heritage and librariedbgilide performancelomairs,
expanding at annual rates of 4.3 per cent and 3.2 per cent respectively. On the fli@BiEdn the
written and published workdomainwas13.3 per centowerin 2017than in 2013for an annuabtrop
of 2.8 per cent)underscoring the significant challengesulting fromshiftsin consumption patterns
andthe downfall of physical publications
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Table6.1: Cultural Sector Real Valu&dded Output (GDP)Industry Perspective2013¢2017

($ millions)
Domains Subdomains 2013 2014 2015 2016 2017
Heritage and libraries Total 492 514 561 602 608
Archives 7 7 8 9 9
Libraries 27 30 36 40 40
Cultural heritage 296 314 345 372 371
Natural heritage 162 163 172 182 188
Live performance Total 1,915 2,009 2,128 2,206 2,241
Performing arts 1,790 1,878 1,988 2,060 2,094
Festivals and celebrations 125 130 140 145 147
Visual and applied arts Total 6,773 7,282 7552 7,671 7,903
Original visual art 180 187 194 202 208
Art reproductions 38 39 38 39 42
Photography 529 580 610 622 641
Crafts 251 242 257 262 247
Advertising 1,617 1,749 1876 1,856 1,871
Architecture 1,365 1,472 1,444 1,443 1,496
Design 2,792 3,013 3,132 3,246 3,398
Written and published works Total 8,679 8300 7,972 7,709 7,521
Books 852 810 745 689 642
Periodicals 1,093 1,029 959 905 855
Newspapers 2342 2,139 1,958 1,776 1,602
Otherpublished works 116 109 102 96 92
Collected Information 226 210 197 186 177
Multi-subdomain 4,050 4,003 4,011 4,056 4,154
Audio-visual and interactive  Total 12,400 13,350 12,361 12,485 12,723
media
Film and video 3,545 4,387 3,258 3,397 3,503
Broadcasting 6,455 6,310 6,442 6,362 6,308
Interactive media 2,400 2,652 2,661 2,727 2,911
Sound recording Total 396 441 471 506 543
Sound recording 68 76 82 87 90
Music publishing 328 365 388 419 453
Education and training 3,378 3,494 3,602 3,696 3,826
Governance, funding, and 7517 7,825 7,866 7,910 8,191
professional support
Multidomain* 638 658 697 716 723
Total culturalproducts 42,189 43,872 43,209 43,501 44,279
All other products** 12,269 13,174 13,556 13,979 14,570
Total cultural industries 54,458 57,045 56,765 57,480 58,849

Statistics Canad&ulture Satellite Account
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*Multidomain refers to the cases where one industry produces goods and services that cannot be readily allocated to
domain,e.qg.,book, periodical and musicstores (NAICS 4512).
** All other products includsall noncultural products that are mduced in the cultural industries.

6.2 Household Consumptionon Cultural Goods and Services

Canadian household spending on cultural goods and services decreas8diper cent between 2016
and 2017 In the same yeartotal current householdspending(less taxes, savings, and
gifts/contributions) grew by 2.5 per cent The same trend persistl overalonger time spanCanadian
spent over 10 per cent less on cultural goods and seruic2817than they did in 2013In comparison,
total currenthousehold spending rose 8.8 per cewer those five years

Spending among the core cultural domains folloveesimilar trend,except forvisual and applied arts,

which saw a 5.2 per cent increageer five yearsThe largesdrop was seen in the sound mrding

domain: Canadian households spent well less than half of what trspent fiveyearsbefore on sound

recording products and services 2017(down 59 per centompared with 2013 This coincidewith

the risein recent yearf online streamingservicesg K2 4 S & ¥ NB S Y A dzY(bfferimgltasicy S&a a Y
servicedor free, while additional featuresuch as removing advertisemesute providedvia paid

subscription}offers Canadianga more costeffective way of listening to music.

Table6.2: Canadian Consume3pending 2013;2017

($ millions)
Domains 2013 2014 2015 2016 2017
Heritage andibraries 1,194 636 969 1,148 972
Liveperformance 1,763 1,627 1,858 2,238 1,451
Visual andapplied arts 2,220 2,034 1,858 1,865 2,336
Written and published works 5,024 3,998 4,610 4,419 4,483
Audio-visual andinteractive media 10,728 10,520 10,396 10,229 10,142
Soundrecording 1,207 828 780 674 493

Source: Statistics Canadgyrvey of Household Spendjrgpmpiled by Th€onference Board of Canada.

6.3 Exports of Cultural Products

Exports of Canadian culturaroducts registered solid growth between 2012 and 2QHxpanding at
6.8 per centannually. All of the domainsawstrong expansioim productexports with visual and
applied arts and heritage and librarigeowingat an annual pace of more than 9 per cener the five
year period
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Table6.3.1: Exportsof cultural products 202016

($millions)
Domains Subdomains 2012 2013 2014 2015 2016
Heritage and libraries Total 114 140 134 159 178
Archives 1 1 2 2 2
Libraries 2 4 5 9 10
Cultural heritage 91 107 99 113 125
Natural heritage 20 28 29 34 41
Live performance Total 652 833 716 861 978
Performing arts 625 805 686 825 937
Festivals and 26 29 31 36 42
celebrations
Visual and applied arts Total 4,574 6,392 5,955 7,039 7,182
Original visual art 54 67 69 86 95
Art reproductions - - - - -
Photography 7 4 4 5 6
Crafts 2,871 4,386 3,948 4,967 5,054
Advertising 367 383 357 502 506
Architecture 590 682 662 626 623
Design 685 870 917 852 899
Written and published works Total 1,297 1,342 1,538 1,778 1,701
Books 336 320 399 431 437
Periodicals 134 125 151 164 153
Newspapers 119 89 122 158 151
Other published works 70 70 71 84 59
Collected Information 86 70 67 78 54
Multi-subdomain 553 668 729 864 847
Audio-visual and interactive Total 2,651 2,905 2,983 3,336 3,287
media
Film and video 1,868 1,877 1,945 2,344 2,087
Broadcasting 141 94 101 104 108
Interactive media 642 934 937 888 1,092
Sound recording Total 387 409 389 492 469
Sound recording 129 143 132 149 125
Music publishing 257 267 257 343 343
Education and training 313 332 402 443 458
Governance, funding, and 1,121 1,164 1,174 1,210 1,250
professional support
Multidomain* 419 466 410 478 504
Total cultural sector 11,527 13,983 13,702 15,797 16,007

Source: Statistics Canad&povincial and Territorial Gross Domestic Product by Income and by Expenditure Accounts
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6.4 Government Support of the Cultural Sector

Direct financial supportof the cultural sectorfrom federal, provincial, territorial, and municipal
governments increased steadily between the fiscal years of 26 and 20®¢10, at an annual

growth rate of 4.1 per centin the fiscal year ending in 20, spendingby all three levels of government
totalled over$9.6 billion. This included operational and capital spending, as well as grants,
contributions, and transfers, but excluded tax credits.

It should be noted that tax credits are a key component of government support, in particular for
businesses fihg under thesubdomain of filmand TV These credits are available frahe federal and

all provincialand territorialgovernments, but the degree of support varies from year to year, depending
on the number of cultural establishments and programs thaldy for the credits.

The federal government provided a total af.$ billion to the cultural sector in 2®2,10 fiscal year
More thanone-half offederalsupport 65 per cent) went to broadcasting (primarily the Canadian
Broadcasting Corporation), whiBb per cent was allocated to heritage (e.g., museums, parks, and
historic sitesand national libraries

That same fiscal year, provincial and territorial government support of culture totall€bfton, whle
municipal governmentalsoprovided $29 billion. Provincial and territorial governmerafiocatedthe
biggest share of their culturapending tdibraries (2 per cent), followed by the heritage sect@2per
cent). At the municipal level, the vasiajority of spending in the cultural sector was for libraries.

To provide a perspective on the degree to which the operatioh bfy | €ultul&ector relies on
various levels of government funding, data on government expendituege used to calculat¢he
proportion of cultural business revenues attributed to government funding. While this level of
governmentspendingdata from Statistics Canada is dated (2€@®10was the most recenteleass, it
still helps to present a picture of the role that variolevels of government play in the operation of the
sector. In aggregate, government funding contributed an estima&@8per cent of the total revenues
of the culturalsector inCanada(See Tablb.4.1)

Themost recentGovernment Expenditures on Cultureport, which was used to gather the data in
this section,does not reflectgovernment supportof recently expanded segmentsf the cultural
sector, includingnteractive digital media. In addition, asthe heritage and braries domain under
Culture Satellite Account framework includes only private institutiothe Conference Board created
a separate category for public heritage and librari@s,orderto report government supportof public
institutions. Given thatthe revenues of public heritage, archivand library institutions are not
availablein the Culture Satellite Account, th& overall relianceon government support is not
available
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Table6.4.1:5 SLISY RSy Oe 2F [/ Fyl Rl Qa /Sigpdrg200910 { SOG 2 NJ 2
($millions)
Domains Federal Provincial Municipal Total Overall
government government government government reliance (as a
% of total
revenues)
Heritage and libraries 3 5 12 19 2.2%
Live performance 264 244 154 662 20.8%
Visual and applied arts 57 118 154 328 2.9%
Written and published works 203 137 258 597 3.1%
Audiovisual and interactive 2,345 457 310 3,111 13.5%
media
Sound recording 30 12 14 56 5.3%
Public heritage antibraries™* 1,226 1,885 2,036 5,147 n.a.
Multidomain 16 31 13 60 6.4%
Total cultural sector 4,142 2,889 2,950 9,981 16.8%

Source: Statistics Canadzulture Satellite AccounSurvey oProvincial/Territorial Government Expenditures on Culfure
Survey of Federal Government Expenditures on Culture
* In conformity withthe Culture Satellite Accountthe heritage and libraries domaincludes only private institutions.
** Thepublic heritage and librariedomain includegovernment operated librarieculture/natural heritageand public

archives
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7. Cultur al Sector Consultations

As opposed to how theultural sector is seen from the outsidejis chaptemprovidesinsightsinto how
the sector sees itselfnput from cultural workerspusinessesand organizationsepresensavital
sourceof labour marketinformation for the cultural sectorThis input was obtained througivo online
surveysand a series of regionfdcus groug and interviewsessions.

The consultations witlsultural sector participants andrganizations provided valuable inpaboutthe

regional and occupational labour issues affectingdbiural sector in Canada now and in the coming

years. The findings from these industry consultations helped shape the final projections of titertong
F2NBOFAG F2NJ £ 02dzNJ addutalseEtorl YR RSYFYR Ay /[yl RFQa

7.1 Focus Group Sessions

The focusggroup phase was an important step in preparing the qualitative portion ofldbi®ur market
information reportto better interpret the quantitative analyses. Initiallsixfocusgroups were to be
held, one each in Vancouver, Calgary, Winnipeg, Toronto, Malnémd Halifax. The cities of Moncton,
Charlottetown, Stw2 Ky Q & ,and wWSitdHongd were added for further consultations. This allowed
for CHRC and theonference Boartb consult with over 160 cultural sector workers and employers
from across the couny and from the various cultural domains.

The discussions began wilretrospective look at the performance of the culalsector from the

perspective of the CulterSatellite AccounandpreliminaryLIN2 2SOl A2ya FTNRY G(KS /2y T
laboursupplyanddemand modelWith thisbackground, participantspenlydiscused a broad range of

issues and concerriat not onlyaffectedtheir careers in the sector but also broadiffectedtheir

sector.Two major themes were common to all of the fogreups and endemic to the sector in an

economically perverse relationship: scarcity of resources and abundam@seitdbleproduction. This

report exploreshese two themesalong withthe & S O (v@red@tlity to economic forces. Feedback

from the focusgroupsincludeda consistent ideological challenge to bdkie nomenclatureused in

current information toolsand the accuracy with whidhey depict or mine informatiorabout cultural

work.

7.1.1 Scarcity of Resources

Monetary Issues

Monetary issues including lack of revenues, difficulbffering competitivewages, precarity of work

and the general difficulty of securing fundiagdrevenue streants appeared to be the common thread
throughout the discussionwith for-profit and non-profit organizatiors and individualsT hisissueis
supportedby the findings in this study that while 3.6 per cent of the Canadian labour force worked in
the cultural sector during 2015, the sector contributaly 2.7 per centof the total Canadian GDP that
year.

Meanwhile, while many employersported that their employees were satisfied and engaged in the
work and tasks that needed to be accomplisheliimately, it was difficult to retain employees duedo
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lack of benefits offered aa reduction inpaid-hours to cope with shrinking budge®n top of that,
participants saictultural organizations are often understaffed asmworkers need to work dra hours

to fulfill their responsibilities”! &  NBadzZ §X alLIS2LX S I NB O2yadlyiafte f
elsewhereg?®

Multiple focusgroup participants saidlimited budges are preventing theiorganizatiors from hiring
more experienced stafivho cantake on moreresponsibilities|eavingan experience vacuurbetween
the head ofthe organizationandjunior staff?® As a result, theseniorleadership often needs ttake on
extra work

The following statementrom a focusgroup meetingpffers an interesting perspective on the scarcity of

resources and how it translates into everyday life for cultural work: K S sholldbe stbsidizing the

arts.... However, it is the nowprofits that are subsidizing the g&aby doing the work in culture at a

deficit! [The] ron-profit cultural sector is subbing in forthe NP FA G OdzAA° G dzNJF f &S OG 2 NI ¢

Shortage of Qualified Personnel

The scarity of monetary resources linmstorganizationsability to attract and hire qualified personnel.
The necessity to take on multiple simultaneous roles was frequently noted across the country as a
deterrent to retention.

In addition, he imbalancen available resourcdsetween wral andurbanareasandother demographic
settings can exacerbate the challende a participant in Winnipeg saitifhere needs to be a critical
mass of artistic activity in a region in order for certain types of skills to be present; e.g., tour logistical
support; classical migsslibrarian; skilled, available classical musicins

On many occasions, succession planning was noted as a key issue within organizatiaap between
senior roles and the next in line in termsexperience anduthority is prevalentThis phenomenois
attributable to twofactors Hrst, thereisa lack of qualified personnel to move up aa#le on the role

of senior manageor CEOSecond,qualifiedemployeesare often not interested in moving intéhese
roles because of thdneavy responsibilities, high time commitmeand high expectations without a rate
of pay that reflecs the work required

A similar sectoral retention challenge is also present amoiaglenel and migcareerworkers Lack of
upward mobility can be causdry senior managesaind CEO roles being kept indefinitely by the same
person for one of the reasons stated earlier: the lack of benefits extends to little or no pension plan.
¢CKSe aAYLX & Olewl®arkersBdmandged mdstSusriizg NI fe oldek tBuls xéaling

a bottleneck for promising younger careerists.

2T Halifaxfocus group.

28 Winnipegfocus group.

2Winnipegand{ i ® W2 Kgyoupa F 2 Odza
30 Halifax focus group.
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Another difficulty that was discussed numerous tingthat even at an entryevel, expectationare
highin regard toworker performance and requireskills Training prior to enteringhe workforce was
also often noted as inadequat®n-the-job learnings seen aan indispensable asset that bensfihe
worker somewhat more than the organization.

Some provinces noted a lack of access to amtsculture management trainingt

Goodwill Dependency

Many arts and cultwal organization representatives at the focgsoup meetings mentioned their
NBf Al yOS 2y Wiziavd alloRtediah exgedaion of&olunteeristh

G+x2ftdzyi SSNE LINER DA RS ISnfetings hese arelpgdple Whi pravidie laledeNt f & 2 NJ
clerical assistancand other times they are people with specialized knowledge who are willing to work

without pay or beyond what they are being paid to.€f&In manyfocus groupsit was noted that

workers, often athe managerial level, would simply put in the hours regardless of the pay.

7.1.2 Vulnerability to Economic Forces

O9ELINBAa&SR Ay Ylye 20KSNJ G6SN)xa | ONRPaa GKS fide2 dzy (i NE =
forces® The following paragraphs summarize some of the discussaated to thisframeworkof five

competitive forces that shape every industry

Thethreat ofsubstitution appliesboth within the cultural sector and with other sectota other words,
culturalindustriesare not onlycompeing against each other (e.thallet production vs. orchestra
production)but alsod O2 YLISG Ay 3 | 3| ¥ .§, anad daiRiidpening8sdschyoliey £
game).The intersectoral competition is a distincharacteristic of the cultural scotests dher sectorsin
the economydo notusuallyhave intersectoral competitiorin terms ofattractingcustomers

The permeability of the sector allows workers from othectses to enter and exit theulturald S O 2 ND &
activities so long as they can deliver even at a modest capacitye threat ofnew entry. (For example,

a fulktime carpenter might also play the guitar in a bar on the weekendnalementaryschool

teacher might also sedirt on the side.)his factor is exacerbated by new technology platforms with

which artistic content and cultural products can be easily uploaded, sold, distripatetiared in

business to consumeBRQ, business to busires B2B and everpeer to peer P2B arrangements

This furthers thébuyerpower of the five forces. While therare a multitude of buyers for cultural
products, the sheer volume of available workers, precarity of wamkl inherenly low wages discussed

31 Halifax, Winnipeg, Calgary, Moncton focus groups.

32 Whitehorse focus group.

33 Winnipegfocus group.

¥E2NISNE G126 /2YLISGAGAGS C2NOSa {KIFILIS {dNrGS3e b
35Winnipeg focus group.
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more and more prevalent just so that artists can keep producing.

Although it is nothe most influentialbf the five forces for the cultural sectmupplierpower must also

be considered. A painter or sculptor is vulnerable to fluctuating prices (whether through inflation or

other factors). Not many painteie able toachieve economies of scale by makadficient bulk

material purchasesrThis also highlighthe intra- and intersectoral difficultiesfor larger projectsn

particular,d NS @Sy dzSa @& o LINE R dzkitioprodutians an opekaBor LINE KA 6 A (1 A €
exampla requireaheavy outlayin terms ofcosts simply to get the work started withoahyguarantee

of financial return

Last but not leastgompetitiverivalryis high giventhe number of offerings and thepparentmarket
saturation.Constant available supply in a demaddven economi@nvironment means thatultural
sector organizations must differentiate their offerings in a way thatslatesinto addedvalue to the
purchaser or consumer rather than creating higher margins for the cultural and artistic workers who
ultimately want to attain living wages.

7.1.3 Abundance of Available Production

As seen earlier, creative output and supply areatinfinite. There will most likely never be a shortage
offontf AyS ONBIG2NAR | YR LISNF 2 N)YSNESO X KAEE NBIh&A RSy @&
many Canadian workerscultural and norculturalt are no longer committed to a single job orgpimon.

Many findinggn the data about thed dzf i dzNJ f emEodeft staidaf eiforced byanecdotal

evidence As one focuggroup participant notedéthe creative labour force has more éigsed, shox

term, parttime, or erratic employment that is not characterized by the traditional emplqgerployee

relationships. This labour force is more highly educated though less likely to have stable income,

benefits, or longterm financial security. Workers in the creative lalbdorce are also most likely

working to some degree in other industries (whether by desire or out of the need to complement their

income). Therefore, this highly educated creative workforce becomes an asset across other industries as

well, benefitingtheF dzft £ O NBIFRIK 2F (KS SO2y2Yeéx B NIAOdzZ I NI @

Participants arguedeatessity is the mother of inventioBy nature, creativgpeoplewill find ways to

ultimatelycreateg K SNBE S NJ Yy SSR 0 S Y.€RefSring tdide pedfcknahds & KA T i S NA
occupations such as danegactors,and musiciag, a participant in the Vancouver focus group said,

GEvery day of the week, | can be in any one of those tbles¢ KS LJ- aaA2y G2 ONBIF OGS |y
the basic economic needto findinc@n YSty GKIF G alF & F LISNF28WSNE &2 dzQ!

36 Calgary, Vancouvéocus groups.
37 Torontofocus group.

38 Manitoba focus group.

39 Vancouver focus group.
40vancouver focus group.
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¢ KS Odzt GdzNF £ &S OG0 2N A &mployetss? B/iibmany sefe@ployed warkerdl] 2 F YA
typically having to create their own market space and needirgptstantlyt R LJG 2 G KS y2GA2Yy
preneurs and solb.JNEB y & dabl@evelopedAlready having to deal with their work in the cultural

sector as a secondaemployment or revenue source, workers must rely more and more on developing
alAatt asSda GKIG I NB ycaridkd advayfr@Rtheicraft thatdithral wokk&s LINT O G A
wish to undertake As aparticipantin St W2 Knbt@diomany jump letween jobst

7.1.4 Nomenclature and the Accuracy of Current Information Gathering

The widespread opinioamong focuggroup participantsvasthat the nomenclature used by official

sources is outdatedlob titlesas defined by the North American Industry Classification System and

National Occupational Classification weleemeddsii | & an@ibcomprehensiveAs a participant of

the focus groupri Toronto saidgd ¢ KS LI N} RAIY 2F O2yliAydz2dza SYLX 2&YS$s
cultural sectore These classifications systems for industries and occupations were unpopular in every
focusgroup across CanadA participant in Regina arguédvould beadvantageoustét RA & Odza a a1
not job descriptiong t I NIAOA LI yia Ay RAFFSNByld OAGASa ¢2d
difficulties in hiring with government support programs due to the stessof the requirements and

their lack ofcorrespondence with actual hiring needs.

Aft
zf R

Again, due to the multiple roles that many cultural workers must take on simultaneqasticipants

argued thatthe boundaries between industry and occupat&mouldbe eliminated. The easiest

illustration of thi is musicians. Not many musicians perfamty on stage or worlonlyin recording

studios. Many have also dabbled in composing and arranging as well as being managers of some sort.

The current statistic frameworkxcludes the fact that they may also benkimg outside the sectolor

instance dancers have shorter stagmerformancecareersand most must also teach during their

performance years tearn enough income to surviéA participant arguedthat A ¥ G KS 02 dzy Rl NA
between disciplines are lessedirz A G A& Ll2aadaAroftsS GKIG GKS Odz §dzNT €
practices or the manner in which we attempt to define them also need transforging

Participantsargued thatcurrent data gathering methods create many blsmbtsby assigningvorkers

to a specific job title in a single industry. A conceith the information gathering and accuramas also
raisedby a participant in SWW2 KYy Qi dmamaged &tigt@ne-person show, someone pays

themselves as an actor but not as a producer or director as well, (thus) the numbers could be deflated

41 Halifaxfocus group.

42 Regina focus group.

4“3 Whitehorse focus group.

4 Winnipeg, Calgary, Vancouver, Montreal, Toronto, Moncton, Charlottefowr{ i W2 Ky Qa F2 Odzi 3 NER dz
45 Montreal focus groups
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There was @onsensus thaf ithe information gathering tools better reflected the realities of the sector,
there would be a lesser need to conduct as many surveys

A Personal Perspective on the Cultural Workforce

The story of a worlglass dance professional illustrates many of the themes that came out in the focus
groups: scarcitpf resourcesthe need for cultural workers to take on different jobs ahelelop business
skills,the abundance of available producti@md creativity,and the challenges associated with gathering
accurate data on the cultural workforce.

After receiving ballet training through her formative and higgthool years, T.C. became a professional Lat
dancer and now competes internationally. This international standing leads to invitations to perform at
events and helps her attract dance students and boost her teaching rates.

But the costs related to maintaining this standing essentially negai&t of the income generated by it. Her
world-class professional sanction is obtained by entering international competitions that cost roughly as
much to attend as the income generated by being invited to perform in other productions. And she is n
compensited for the hours spent preparing for competitions and performances. On top of that, demand
RFyOS OflaasSa Aa 3ASYSNIffte 2dziairRSfeialgnedi2 pé K

With a mix of previous management experience, formal trgjnereative design skills, and seamstress skil
T.C. identified a market opportunity and started her own business of Latin dance costume design and
production. She sees this entrepreneurial endeavour as a retirement plan, given the lack of benefits
assocated with her main career. The time T.C. dedicates to this line of business and the revenues she
receives from it often exceed the time she spends and revenues she receives from dancing or teaching
¢ KSNBEF2NBZ dzy RSNJ { (I iadptaidgim@thods, T.§. wdRld iz xateQaideNGS Weing i
GKS @Aadzr £ | yR | Lkt &shion, &kkibit, aidiidr draative desigherirnstéad of
Ay GKS tAGS LISNF2NXIYyOS R2YFAY a F aRIFIYyOSNEé

7.2 Online Survey

To provide insights into theultural sectodabour market informatiorstudy,two online survegwere
conducted across Canada betwedavember 201&ndMarch2019t one for cultural workersrd one
for cultural businessed he purpose of the survewas toidentify trendsandissues related téabour
demand and supplyskillsgapsandtraining, compensation and benefits; and equigeking groups
amongcultural sector participants anlousinesses, by region and dgmain

A total of1,867individualsand 311 businessemmpleted the 208¢19 online survey. Table7.2.1 and
7.2.2 presentthe distribution of respondents across variaugtural domainsRespondentto the
surveys had the toice to select theorimary domainthat most accurately reflected theinvolvement in
the cultural sector
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TableA: SurveyResponses Cultural Workers 201819

Domains Respondents Percent
Heritage andibraries 381 20.4%
Liveperformance 374 20.0%
Visual andapplied arts 369 19.8%
Written and publishedworks 147 7.9%
Audio-visual and interactive media 277 14.8%
Sound recording 34 1.8%
Education andraining 118 6.3%
Governancefunding, and professionalsupport 144 7.7%
All of the above 23 1.2%
Total 1,867 100.0%

Source: The Conference Board of Can&dtural Sector Labour Market Information Surgidividual) 2018;19.

TableB: Survey ResponsesCultural Businesse2018;19

Domains Respondents Percent
Heritage andibraries 53 17.0%
Liveperformance 77 24.8%
Visual andapplied arts 62 19.9%
Written and publishedworks 36 11.6%
Audio-visual and interactive media 25 8.0%
Sound recording 4 1.3%
Education andraining 20 6.4%
Governancefunding, and professionalsupport 29 9.3%
All of the above 5 1.6%
Total 311 100.0%

Source: The Conference Board of Can&idiural Sector Labour Market Information Sur¢Eynployer) 2018;19.

Theresults were not weighted to account ftre regional or industrylifferences and should therefore
be interpreted qualitatively. The following is a summary of the key findings from the survey results.

7.2.1 Survey Results Cultural Worker Perspective

Most Significant Trends and Issues Affecting Cultural Workers

Individualswere probed about the most significant challengéfectingtheir working life in the cultural
sector.Consideing that the cultural sector consists of a variety of heterogeneous working arrangements
andactivities,the most significantvork-related challenges varied, to a certain degrég,domain
However,challengestemmingfrom being selemployed and working patime were mentioned most
frequentlythroughoutmost ofthe domains

Thesurveyresults suggest thahsufficient earning andbenefits are two ofthe most significant
challengedacing cultural workers, cited by 53 per cemd 4 per cent ofall respondentsrespectively
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Thesechallengs appear to be morgressingn domainscharacterized by high rates of selfnployment
andpart-time working arrangement, includifiye performance, visual and applied arts, written and
published worksand sound recordingn fact, close to 80 per cef workers in sound recordingjted
insufficient earning and benefitasobstaclesin their working life.

In contrast,just onethird of workers in heritage and librariesported challenges related to insufficient
earnings and benefits§ KA OK LIS NXK I LJa Athaytiie$hard dzBBMploymeyftid thid A @S y
domainisthe lowestin the cultural sectar

In addition, the need to muliaskappeasto be another significant challenge facing cultural workers
cited by close t@mne-half (49 per cent) of respondentSheprevalent need to multtask can be
attributed to the complexityof tasksthat cultural occupationsisuallyentail. Moreover,this challenge
canalsobe attributed to the high percentage ofelfemployed workersn the cultural sectorasmany
self-employedindividualsare responsiblenot onlyfor artistic and creative production but al$or
businesgelated tasks such as marketing and sales.

Chart 7.2.1A: Job Challenges: Cultural Sector

Insufficient earnings e —————— 530/
Need to multi-task e 4904
Insufficient benefits mEr-————————eee—— 4800
Unstable earnings messssssssssssssseseeeeeessemmmms - 48%
Few opportunities for career advancement——————————— 47 %0
Low job security e 449
Too many working hours T 30%
Need to hold multiple jobs m———————————— 340/
Few opportunities for professional developmentssssssssss——— 349
Lack of clear career pathmes————— 320
Low returns on professional developmentmsssssssssssssssm——— 3200
Not enough work ms————— 309
Difficulties gaining practical experiencen—————————— 250
Unwilling or unable to move to another location for worke———— 249
Discrimination (e.g., racism, sexism, ageisn)m————— 3%
Lack of /deficient in skills requirecm 9%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Canada, Cultural Sector Labour Market Information Survey (Individga9, 2018
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Chart7.2.1B Job Challenges: Heritage and Libraries

Need to multi-task e 520/
Few opportunities for career advancementree e 4.8%
Insufficient earnings reeeeee————————————— 349
Insufficient benefits e—————————— 320
Lack of clear career path s 30%
Low returns on professional developmenissssseeeeee———— 299)
Few opportunities for professional developmeni——————— 230
Unwilling or unable to move to another location for workess————— 23
Difficulties gaining practical experiencem————————— 2500
Too many working hours eessss———— 250
Low job security meesee———— 23%
Unstable earnings messssssss—— 20%
Need to hold multiple jobs m———— 19%
Not enough work messsss——— 17%
Discrimination (e.g., racism, sexism, ageis ) 11%
Lack of /deficient in skills requirecmmss 6%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 04.8

Chart7.2.1C Job Challenges: Live Performance

Insufficient earnings - 7090
Insufficient benefits m——————————— 70%
Unstable earnings e 53%
Low job security s 59%
Few opportunities for career advancemenieeeesssssessseseeessss— 5690
Need to multi-task ee————————————————— 500/,
Need to hold multiple jobs m——————————————————— 480
Few opportunities for professional developmeni——————————— 16
Too many working hours ms——— 46
Not enough work = 4500
Low returns on professional developmeneeesssssseeeee——— 4290
Lack of clear career pathm s 30%
Difficulties gaining practical experienc en——————— 33
Unwilling or unable to move to another location for workessss———— 27%
Discrimination (e.g., racism, sexism, ageism)——— 22,
Lack of /deficient in skills requirecmssss 8%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 04.8

© Cultural Human Resources Council, 2019 72



[ F62dzNJ al N] SG LY F2NNIF GA2019F2NJ

Chart7.2.1D: Job Challenges: Visual and Applied Arts

Unstable earnings s /1%
Insufficient earnings reeeee—————E—— 63%0
Insufficient benefits m—————————————————————— 650
Low job security meessssssssssssssssseeemmmmm— 589
Need to multi-task e 510
Need to hold multiple jobs m———————————— 4500
Few opportunities for career advancemeneeseesssssesseesssmm— 45
Too many working hoursmeesssssss— 4200
Low returns on professional developmeneeesseseesssssssm—— 40%
Few opportunities for professional developmeni——————— 38
Lack of clear career path=————————————— 37%
Not enough work meesssssssssss———— 35%
Unwilling or unable to move to another location for workessss———— 30%
Difficulties gaining practical experiencem————— 25%
Discrimination (e.g., racism, sexism, ageis ) 23,
Lack of /deficient in skills require s 11%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Source: The Conference Board of Canédtural Sector Labour Market Information Survey (Individual), 04.8

Chart7.2.1E: Job Challenges: Written and Published Works

Insufficient earnings mee——————— 6000
Need to multi-task T 590,
Insufficient benefits 59%
Few opportunities for career advancement—————————— 560
Unstable earnings meessssssssssssssessmmm 5196
Low job security m——— 42%
Need to hold multiple jobs m—————————— 410
Too many working hours s 40%
Low returns on professional developmenis———— 320
Few opportunities for professional developmente——— 31
Lack of clear career path-ss—— 249,
Unwilling or unable to move to another location for workeess—— 21%
Difficulties gaining practical experiencen——— 20%
Not enough work s 20%
Discrimination (e.g., racism, sexism, ageis s 14%
Lack of /deficient in skills requirecssss 6%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 04.8
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Chart7.2.1F: Job Challenges: AudMisual and Interactive Media

Low job security e 56%
Unstable earnings e 5494
Too many working hours T 530/
Need to multi-task s 450/
Insufficient earnings meeeessssssssse——— 40%0
Not enough work s 40%
Few opportunities for career advancemenieeesssssssssssssesssmmmm 38%
Insufficient benefits m————————————— 340
Lack of clear career path-eesssssssssss————— 30%
Need to hold multiple jobs m———————— 20
Few opportunities for professional developments—————————— 25%
Difficulties gaining practical experiencem—————————— 26%
Low returns on professional development—— 24,
Discrimination (e.g., racism, sexism, ageism)—————— 2 1%
Unwilling or unable to move to another location for workess—— 19%
Lack of /deficient in skills require Cmm— 11%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Bdarf CanadaCultural Sector Labour Market Information Survey (Individual), 04.8

Chart7.2.1G: Job Challenges: Sound Recording

Insufficient earnings e 30%
Insufficient benefits me-—————————ee—— 780
Unstable earnings meesssssssssssssssssssseesmmmmm /1%
Low job security s 63%
Need to hold multiple jobs m—————————————— 540/
Too many working hours m———————————— 520
Few opportunities for career advancemenisssssesssesssm——— 5100
Not enough work s 46%
Low returns on professional developmenmeesssssessssssssm——— 46%
Few opportunities for professional developmeni———————— 439
Need to multi-task m————————— 3389
Lack of clear career path=s—————— 370
Discrimination (e.g., racism, sexism, ageis m)——————— 329
Difficulties gaining practical experiencem—— 25%
Unwilling or unable to move to another location for workessss—— 230
Lack of /deficient in skills requirecmsss 7%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 04.8

Skill Gapsand Training

Another focal point of theultural labour market informatiorindividual surveyasto probe which skills
arecrucial for cultural workers tmaintain competitiveness their workplaceThe survey resultshow
that the skilsrelated to the use of technologguch asiew softwareand new media, are the most
needed skil, cited byclose to 48 per cent of respondenorkers in heritage anlibraries, sound
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recording and visual and applied alitsdicateda higherdegree ofdeficiencyin terms oftechnological
skills underscoring the drastiongoingdigital transformation irthesedomains.Indeed, dgitization is
crucial forthe products othese domains to reachbroader audience, as well &s help improve
internal efficiency and productivit\Vhile youngemorkers in these domairare usuallyexposed to
new technologyearly on inschool, more sesoned workerdacebigger challenges adapting the new
technologies.

Meanwhile, the need to develop businedslisis widely recognizedectorwide, particularlyin domains
that featurehigher seHemploymentsuch as visual and applied arts and written and published wagks
selfemployedindividuals need to balance bothe creativeartistic production andasks related to
running their ownbusinessincluding marketing, saleand accounting.

Chart 7.2.1H: Skill Gaps: Cultural Sector
Technological skills EEEE—— 48%
Business skills I—— 43%
Technical skills I 39%
Managerial skills [ 38%
Essential skills I 35%
Artistic skills [ 34%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Can&dtural Sector Labour Market Information Survey (Individual), 04.8

Chart 7.2.11: Skill Gapsteritage and Libraries

Technological skills I 51%
Managerial skills I 46%
Essential skills I 40%
Technical skills I 40%
Business skills I 33%
Artistic skills I 14%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 04.8
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Chart 7.2.1J: Skill Gapisive Performance

Technological skills EEEEEE—— 47%
Business skills I 46%
Managerial skills I 41%
Technical skills I 40%
Artistic skills I 38%
Essential skills I, 33%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 0.8

Chart 7.2.1K: Skill Gap¥isual and Applied Arts

Business skills I 50%
Technological skills I 50%
Artistic skills I 45%
Technical skills I 44%

Essential skills I—— 33%
Managerial skills [ 31%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Bdarf CanadaCultural Sector Labour Market Information Survey (Individual), 04.8
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Chart 7.2.1L: Skill Gap#iritten and Published Works

Business skills I 54%
Technological skills I 54%
Artistic skills I 31%
Technical skills I 31%
Managerial skills I 29%
Essential skills IS 23%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 0.8

Chart 7.2.1M: Skill Gaps: AudMisual and Digital Media

Artistic skills I 43%
Technological skills I 41%
Technical skills I 40%
Essential skills I 39%
Managerial skills I 38%
Business skills I 36%
0% 5% 10%  15%  20%  25%  30%  35%  40%  45%  50%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 0.8

Chart 7.2.1N: Skill GapSound Recording

Technological skills I 65%
Business skills I 62%
Artistic skills I 50%
Technical skills e 419%
Essential skills I 35%
Managerial skills I 29%

0% 10% 20% 30% 40% 50% 60% 70%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 04.8
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7.2.2 Survey Results Cultural B usinesses Perspective

Most Significant Trends and Issues Affecting Cultural Businesses

Respondentso the business surveyere asked about the most significattiallengedacing their
business with respect tattracting and retairing qualified workersThe results suggest thatyslar to
the findings from the individual survey, the most pressing challengetred onearningsand benefits.
Close to 60 per cent of cultural businesses indictibed insufficient earning#n the culturd sector
affect their ability to attract and retain skilled worketeanwhile, nsufficient benefitdied with few
opportunities for career advancemeas the second most significant challengé per cent of
respondentscited the two aslimiting factorsfor their worker attraction andetention. (See Chart
7.2.20)

Chart7.2.2A: Challenges in Attracting and Retaining Qualified Workesitural Sector

Insufficient earnings IS 5004
Insufficient benefits I 440
Few opportunities for career advancemenimmmmEEEEEm————— 449,
Unstable earnings e 419%
Need to hold multiple jobs mEEEEEEsss——————— 3400
Low job security nnmmeeeeesssssmmmmm—m— 349
Too many working hours EEEEEEEEEEEEEEE—————— 330
Lack of clear career pathsnnmmmmmmmmmmmmmm— 30%
Need to multi-task EEEEE—————— 2800
Few opportunities for professional developmentm——————_— 26%
Difficulties gaining practical experiencen————S 220/
Not enough work mEEEEss—————— 220,
Lack of/deficient in skills requiredns——— 13%
Low returns on professional development——— ] 7%
Workers unwilling or unable to move to another location for wo tkassss 149,

Discrimination (e.g., racism, sexism, ageismym® 6%
0% 20% 40% 60% 80%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Employer), Q1.8
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Chart7.2.2B: Challenges in Attracting and Retaining Qualified Workétsritage and Libraries

Insufficient earnings I 5309
Few opportunities for career advancemeniEEEEEEEEEEEEE——— 420/,
Insufficient benefits TS 3800
Unstable earnings mamaasssssssssssssssmmmms 30%
Lack of clear career pathsummmEEEEEEE——————— 26%
Need to hold multiple jobs m————————— 210
Low job security I 219
Few opportunities for professional developmentesssssm————— 210
Need to multi-task EEEEEE———————— 190,
Difficulties gaining practical experiencennnnsssssmmmn 199
Workers unwilling or unable to move to another location for workn———— 1 7%
Too many working hours s |79%
Lack of/deficient in skills required s 15%
Not enough work messssssss—m 150,
Low returns on professional developmentmm— 13%

Discrimination (e.g., racism, sexism, ageism) 2%
0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Canédtural Sector Labour Market Information Survey (Employer), @¥18

Chart7.2.2C: Challenges in Attracting and Retaining Qualified Workérse Performance

Insufficient earnings IR 64 9%
Insufficient benefits T 5300
Few opportunities for career advancementEEEEEE————— 4900
Unstable earnings I 4.7%,
Need to hold multiple jobs IS 430
Too many working hours I 420
Low job security I 399
Few opportunities for professional developmentnEEEEEEEEm——————— 35%
Lack of clear career pathsnmmmmmEEEEEE——————— 349
Difficulties gaining practical experiencanmmmmmmmm——————— 290,
Need to multi-task IEEEEEEE——————— 270
Workers unwilling or unable to move to another location for wo ke 219,
Lack of/deficient in skills requiredmmm———— 219
Not enough work nnmssssss———m 199
Low returns on professional developmenimmm—— ] 9%

Discrimination (e.g., racism, sexism, ageismyms 6%
0% 20% 40% 60% 80%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Employer), Q8.8
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Chart7.2.2D: Challenges in Attracting and Retaining Qualified Workéftsual and Applied Arts

Insufficient earnings I 659
Insufficient benefits IS 520
Unstable earnings e 509%
Few opportunities for career advancemenmEEEEEEEEEEEEEEEE—————— 450,
Low job security e 449,
Need to hold multiple jobs IEEEEEssssssssss————— 3900
Need to multi-task IS 37
Too many working hours IEEEEEEEEEEEEE————— 350,
Not enough work EEEEEEEEEEEESsm————— 349
Lack of clear career pathanneessssssssmmmm—— 349
Difficulties gaining practical experiencemmmmmmmmmm————— 26%
Few opportunities for professional development——————— 240,
Lack of/deficient in skills required e 219
Low returns on professional developmentsssmms 189
Workers unwilling or unable to move to another location for wo rkemmsssss 1390

Discrimination (e.qg., racism, sexism, ageismymmms  10%
0% 20% 40% 60% 80%

Source: The Conference Board of Canédtural Sector Labour Market Information Survey (Employer), @¥18

Chart7.2.2E: Challenges in Attracting and Retaining Qualified Work¥¥sitten & Published Works

Insufficient earnings I 5690
Few opportunities for career advancemenEEEEEEEEEEEEEEEEEE—— 420/
Need to hold multiple jobs T 36%
Insufficient benefits I 36%
Need to multi-task HEEEEEEEEEEEEESSS——— 319
Too many working hours IIEEEEEEEEEEEEEES———— 280
Low job security nummmeeessmmmm———— 220,
Lack of clear career pathsmeeesssssm————— 220,
Unstable earnings e ] 09
Low returns on professional developmentesssssmmn 17%
Few opportunities for professional developmentm———— 149,
Lack of/deficient in skills requirecn——  11%
Not enough work s 119%
Discrimination (e.g., racism, sexism, ageismmm 80/,
Difficulties gaining practical experiencemmmm 6%

Workers unwilling or unable to move to another location for workes 3%
0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Employer), Q.8
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Chart7.2.2F Challenges in Attracting and Retaining Qualified Workeksdio-Visual & Interactive Media

Unstable earnings I 60%
Insufficient earnings TSI 5600
Too many working hours I 520
Insufficient benefits IEEETTEE————EE————— 440
Low job security I 40%
Few opportunities for career advancemenimmEEEEEEEEEEEm———— 40%
Not enough work IEEEEEEEEEEEES———— 320,
Few opportunities for professional developmentmmeeeeeeeeemmmmmn  32%
Difficulties gaining practical experienccmmmmmmmmm————— 23%
Lack of/deficient in skills required mmm——————— 24%,
Need to multi-task I———————— 249
Lack of clear career pathsummmm———— 24%
Need to hold multiple jobs . 20%
Low returns on professional developmenmmms  20%
Workers unwilling or unable to move to another location for workem 49

Discrimination (e.g., racism, sexism, ageism)0%
0% 20% 40% 60% 80%

Source: The Conference Board of Canédtural Sector Labour Market Information Survey (Employer), @¥18

Chart7.2.2G Challenges in Attracting and Retaining Qualified Workeé®sund Recording

Too many working hours I 50%
Low job security I 509
Insufficient benefits I 50
Insufficient earnings IR 50%
Unstable earnings I 50%
Not enough work EEEEEEEEEEESSS———— 250,
Few opportunities for career advancemenimmmEE——————— 250
Lack of clear career pathsImEEEEEEEEEm————— 250,
Difficulties gaining practical experiencenmmmmmEEEE——————— 250,
Low returns on professional developmenimmmmEnmmmmmmmmmmm 2509,
Few opportunities for professional developmentmEEEEEmmm——————— 250,
Workers unwilling or unable to move to another location for work 0%
Lack of/deficient in skills required 0%
Discrimination (e.g., racism, sexism, ageism)0%
Need to hold multiple jobs 0%
Need to multi-task 0%

0% 10% 20% 30% 40% 50% 60%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Employer), Q.8
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7.3 Interviews with Key Stakehol ders

/'yl RFQa Odzf dzNI £ aSO0G2N) A4 GKNAQGAYy3IAS odzi AG A& |
conducted for this study, many interviewees highlighted challenges that apply to the cultural sector as a
whole (e.g,its poverty mentality) as well as challenges that apply uniquely to egeiking groups

(e.g, racism and ableism). The following overview of the interviews breaks the issues and solutions

down according to their applicability: sectaide or equityseeking.

1. lIssuestrends realities, and ejuity-seeking in the sector
Sectorwide:

T bSIFENI & SOSNE Ay (S NPovestygniestalityeS yAlIA 2LJSSNRD |GEKAI IS FA ya /|y
sector; the poverty mentality manifests itselflow wages(offered by organizébns, and
expected by funders)ack of benefitsfor most employees (e.gno pension plansno additional
healthcare coverage), and limited interest among Canadiapayimg artists for the full extent
of their work (e.g, people might complain about ying for the preparation an artist has to
dzy RSNI 1S 0SF¥F2NB | LISNF2NXYIyOSOd ¢KS&S A&aadsSa
but not limited toincome and food insecuritytheir ability toaccess affordable housingnd
their physical and nental well-being

1 Thelack of trainingfor cultural sector management across the country contributes to some of
GKS aSOG2NRa OKIffSyasSa | MBdéwgrRplabrda® Al A Yy 3>  Fdzy R
succession planning.

1 Thehigh cost of office spacand performance venuesemains a significant challenge for many
organizations and performers in the cultural sector.

1 Theeffects of emerging technologigse.g, replacing or reshaping jobs, changing how the
cultural sector shares its products and serviees] allowing for new forms of experimentation
that cannot yet secure fundingcame up in several interviews.

9 There are challenges aroumndral and remote vs. urban participation in the cultural sector
includingthe lack of access to appropriate infrastture, lack of support (financial and
otherwise), lack of access to talent (ex.0 Qa4 Y2NB RAFFAOAZ G | yR
together in rural Manitoba than in Toronto).

1 Volunteers are often attracted to larger organizationkavingsmallerorganizations that are
alreadyunderresourced with a paucity of support volunteers.

f  In notfor-profit organizationsA y 1 SN Ol A2ya 06SiG6SSy IbgardxahBIl yAT I G
create tension especially if roles are not walkfined; the Media Arts twork of Ontario
(MANO)commissioned researatn this very topict®

PR

ELISY:

Equity-seeking:

1 There is a redhck of trainingthat is sensitive to specificequiy SS1 Ay 3 3INR dzZLJAQ y SSR
example, there is no formal cultural sector management training for deapleen Canada.

YaSRAF I NIa bSig2N] 2F hydlFrNAR2Z a{ (idzRASEPe
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2.

Systemic racism also reduces the accessibility of certain training prograbiadky Indigenous,

and people of colourBIPOcultural sector workers.

Lack of affordable housingits cultural sector seniors, people with disabilities, 81BOC artist

hardest, creating additional physical and mental vioeling challenges.

AgeismNB Y Aya | aSNA2dza OKLI f ftiSeywedars sighifcantlylfefiér R Qa O dz
roles available for senior artists, who must also grapple with the signiffdaysical challenges

that can emerge with age.

Ableismi | 1 S& YlIyeé FT2N¥a Ay (G(KS &aSOG2NF Fdzy RSNE R2)
supports for people with disabilities (e,fearing or vision loss, use of a wheelchair, mental

disabilities) and rarely recognize the value of the unique cultureshtaee flourished in

disabled communities (e.gunders do not understand Deaf culture). The burden to provide

support for artists with diverse abilities is often put on the shoulders of the disabled artists

themselves.

Racism, sexism, antbkenismremain real challenges for many workers; these issues become

visible in the lack of diversity seen on stages, on bookshelves, in teaching curriculums, at events,

on boards, and in organizationslany equity-seeking workers are at the forefront ahe fight

against white nationalism, patriarchyand settlercolonialism within Canada especially

because the cultural sector is so pubcing (i.e.harassment can be easier if you have a public

profile).

Indigenous workers are not hired proportionat¢eT G KSNB Aa faz2z | KAIK RS:
Indigenous staff by settler organizations with eqesgeking requirements, even though this

sometimes comes at a significant costndigenous organizations that have invested in training

their peers.

Theeisaf  O1 2F (NI yaLl A5 \EQa yvIENPwWaRR HakeFoh difiting 2

and what organizations are doing in the laiegm to ensure equity in the sector; for example,

there was a lot of shoterm funding allocated for Canad#&0 and in respnse to the Truth and

wSO2y OAf Al (A 2 yQahigaMepdrtibatinarg iQlamited évilénce to suggest that

the funding and posTRC efforts toward decolonization have continued.

Possible slutions andimprovements

Sectorwide:

T

1

Several interviewees mentioned that there needs toab@indset shiftacross Canada;

Canadians need to learn t@lue the arts, celebratél K S O 2 aitigts] AlE Sugport

groundbreaking work To foster that shift, governmental and cultural sector orgainns could

emphasize the importance of the cultural sector, invest in training programs, and even consider

having a formalized policy commitment to support the cultural sector (l#g.New BrunswidR a

cultural renewal policy

Affordable housingneedsto be a priority in cities and town across Canada; partnerships

between developers and cultural sector organizations might be one way to ensureatultur

sector workers get to access that affordable housing,(&& S t ! [ /Y| Rl Q& K2 dziaA
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1 The faleral government could consider arcome tax adjustmenfor people working in the
Odzft GdzNr f &aSOG2NI F2NJ SEF YL Sz GKS FSRSN+t 3I208S
free up to $60000.
i The sector should consideew economic modelsmembersof the cultural sector should look
to the private sectorandask s K G OFy 6S £ SIFNY FNRY G(GKSANI LINI C
91 Ally trainingandfrank dialogue about sexism, ableism, racism, and tokenisinould be more
commonplace; this training and dialogu®uld help thesector support its diverse workers
more fully.
 The sector could considaf2 Ay 3 | ¢ & F NE Ya Sd33 MyyBvhichiSa oSS Ij dzA § @
antiquated and encourages a flattening of diversity with BIPOC, disabled, linguistic minority, and
senior communities
1 The sector coulddopt an ethos of carewhere it values its employees, their livelihoods, their
mental and physical webleing, and their future career development.

Equity-seeking:

1 Interviewees saidgnentorship programdor equity-seeking workershouldbe funded or
otherwise supportedthese programs would be helpful for building artistic capacity and opening
up new collaboration opportunities. These programs could be between egaékiing and non
equity-seeking workers, or just among equtgeking wokers.

9 Ally training for fundersshould be mandatory so that they more clearly understand the equity
seeking groups they wish to serve; they should learn about Deaf culture, the importance of
going beyond:ookiecutter land acknowledgmerdtatements*’ and the interests of
communities not currently being served, among many other topics.

1 Funders and organizations shouyldy for interpreters invest in wheelchair accessible
infrastructure, and support the unique needs of other ageing and deslboultural sector
workers.

1 Funders couldlemonstrate their equity commitments more clearlfe.g, by releasing open
data about where their funds are going); if they have made an equity commitment, do their
funding and/or hiring practices reflect a trueramitment to equity?

1 Organizations need thire more BIPOC, disabled, and senior cultural sector work#rey need
to work to understand that not all BIPOC, disabled, linguistic minority, and senior workers are
the same. There is diversity within equiggeking communities.

9 Organizations shouldeduce the barriers for receiving fundinguch as requiring previous
successes at securing funding, needing to exist for a certain period of time, not supporting
certain types of projects, etc.

9 Organizations shouldmbrace reciprocity they should work to establish reciprocal agreements
with their staff, contractors, and peer organizations and build care and collaboration into their
ethos.

Yal ALz al 26 /Yy ¢KSFGNB /2YLI yASa DSG LYyRAISYy2dza [ YR |
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8. Forecast of Labour Supply and Demand for Cultural
Occupations

This chapterprovides insighténto not only how the sectotas recently performed but also where the

sector might be headed:he main intent of labour market projections is to map out the likely future

path of employment and occupations given the curreates of information. Projections can provide

valuable insights about how economic and demographic forces are shaping the labour market and the
ensuing impact on certain industries and occupations. Indeed, factors such as demography,

technological change cenomic growth, globalizatigmnd consumebehaviourcan all heavily influence

the outcome fodabourY I NJ SG & ¢KS ydzYoSNJ FyR GeLilSa 2F 2206a Ay
depend on these factors.

Labourmarket projections cahelp participants in the labour market by providing valuable insight as to
where the jobs are potentially going to bedividualscan use this information tmake informed career
choices, educational institutions can align thairriculawith the demand andgovernments can benefit
with respect to their own hiring needs as well as by setting appropriate policies and spending priorities.
Meanwhile, businesses can look for opportunities that will help maximize their returns by investing in
areas where the skilkhey require are plentiful. Labour market projections can be instrumental in
smoothing out the impact of cyclical and structural changes and miitigiite social and economic

costs of higher unemployment.

The value of efficient labour markets to an ecanocannot be understated. A wdlinctioning labour
market can generate prosperity for an economy, leading to high levels of output and income. On the
other hand, inefficiencies can be costly to an economy and the welfare of its participants, leadisg to lo
output, higher unemploymentand lost income.
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8.1 Recent Performanceof the Cultural Sector

The forecast®f labour supply and demand for the cultural seabeed to consider, and build upon, the
recent performance of the sector as reportedfoyi I G A & (i A Cubure Batelfite Atto@na

Accounting for inflation, it is estimatetiat realrevenues or the sector increased from $9Bilfion in

2012 to $105.®illion in 2017(2012dollars).This 8.2 per cent growth ireal revenues over this period
resulted in boosting the real GDP of the sector by nearly 8 per cenp€r €n). While the growth in
GDPwasslightly lower than the growth of the econonayerall (10.30er cend, the performance among
the various domains (and subdomains) of the sector was varied. Overall, the strongest growth at the
domain levelwaswithin the heritage and libraries, live performance, visual and applied amts sound
recarding domains.

While the growth ireal GDP of the cultud sector lagged slightly behind that of tieeeralleconomy
between 2012and2017, growth in employment (7 ger cen) exceeded the growth in the overall
economy (5.®er cen) during that periodOverall, the strongest growtim employmentat the domain
levelwaswithin the heritage and libraries, live performance, sound recordingl audievisual and
interactive media domains.

In large part some of the benefits associated with strong employment growth in the sectos the
result of relatively weak productivity growthlsinga simpleformulaof output (revenues) per job, it is
perhapsnot that surprisingly tdind productivity growth inthe predominantlyservices sectocbased
cultural sector lags significantly behind that of tbeeralleconomy. In fact, between 20hd 2017 the
average annual growth in productivity (Q&r cen) was significantiypehind the average annual 1per
cent growth in the overall economy. (See Tahlk 1)
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Table8.1.1: RecentProductivity Performance of Cultual Sector
(productivity = revenuesin 2012 $000s peljob)

Domains Subdomains Productivity, Productivity, Average annua
2012 2017 productivity
growth
Cultural sector, all productsand srvices 147 148 0.1%
Cultureproductsand srvicesonly 142 141 -0.2%
Heritage and libraries Total 80 76 -1.1%
Archives 133 110 -3.8%
Libraries 180 143 -4.5%
Cultural heritage 79 75 -0.9%
Natural heritage 72 69 -0.9%
Live performance Total 72 71 -0.3%
Performing arts 72 71 -0.3%
Festivals and 75 73 -0.6%
celebrations
Visual and applied arts Total 111 120 1.5%
Original visual art 61 66 1.6%
Art reproductions 79 82 1.0%
Photography 117 122 0.9%
Crafts 186 155 -3.6%
Advertising 111 117 1.0%
Architecture 154 146 -1.0%
Design 96 117 4.0%
Written and published works Total 151 146 -0.7%
Books 204 165 -4.1%
Periodicals 199 171 -3.0%
Newspapers 162 134 -3.7%
Other published 192 173 -2.0%
works
Collected Information 199 171 -3.0%
Multi-subdomain 127 142 2.2%
Audio-visual and interactive media Total 216 217 0.0%
Film and video 160 156 -0.6%
Broadcasting 320 361 2.4%
Interactive media 152 170 2.3%
Sound recording Total 151 143 -1.1%
Sound recording 100 102 0.4%
Music publishing 168 155 -1.6%
Education and training 90 87 -0.8%
Governance, funding, and professional 151 155 0.6%
support
Multidomain* 241 200 -3.7%
Other productsand services 171 178 0.7%

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Canada; Statistics C&madmcial and Territorial Culture Indicators (2017).
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8.2 Projected Future Performance of the Cultural Sector

Ourprojectionestimatesthat the potential revenues of cultural industries in Canada could rise from
$105.7billion in 2017 to over $123 Hillion by 2026 (using inflatiecadjusted 2012 dollars). (Seebla

8.2.1)
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Table8.2.1: Projected PotentiaRevenuesf the Cultural Sector
(revenues, 2012 #illions)

Domains Subdomains 2017 2026 20172026
growth
Cultural sector, all productsand 105,721 123,145 16.5%
services
Cultureproductsand srvicesonly 81,752 95,640 17.0%
Heritage and libraries Total 1,188 1,369 15.2%
Archives 17 20 23.2%
Libraries 75 101 34.9%
Cultural heritage 741 808 9.0%
Natural heritage 355 440 23.8%
Live performance Total 4,244 5,015 18.2%
Performing arts 3,964 4,713 18.9%
Festivals and 280 302 8.0%
celebrations
Visual and applied arts Total 13,966 17,261 23.6%
Original visual art 385 493 28.2%
Art reproductions 79 94 18.0%
Photography 1,200 1,226 2.1%
Crafts 698 708 1.3%
Advertising 3,301 4,256 28.9%
Architecture 2,106 1,840 -12.6%
Design 6,197 8,645 39.5%
Written and published works Total 14,895 16,040 7.7%
Books 1,388 1,220 -12.1%
Periodicals 1,802 1,632 -9.4%
Newspapers 2,839 1,850 -34.8%
Otherpublished 190 209 9.9%
works
Collected 368 344 -6.6%
Information
Multi-subdomain 8,308 10,784 29.8%
Audio-visual and interactive media Total 27,716 32,608 17.7%
Film and video 10,311 12,411 20.4%
Broadcasting 13,065 14,529 11.2%
Interactive media 4,340 5,669 30.6%
Sound recording Total 1,184 1,425 20.4%
Sound recording 193 211 9.6%
Music publishing 991 1,214 22.5%
Education and training 4,750 5,338 12.4%
Governance, funding, and professione 13,804 15,198 10.1%
support
Multidomain* 1,189 1,385 16.5%
Other productsand services 23,969 27,505 14.8%

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Can&tiatjstics Canad&rovincial and Territorial Culture Indicators (2017)
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This 16.5 pecent projected growth in revenues over this period is expected to boost the real GDP
contribution of the sector by over 15 per cent (1p€r cen) by 2026. (See TabB2.2) This growth is
projected to nearly match that of the economy overall (1pet eent). Overall, the strongest growth at
the domain level is projected in the visual and applied arts, auvidioal and interactive medjand
sound recording domains.
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Table8.2.2 Projected PotentialGDPof the Cultual Sector
(GDP, 2012 ghillions)

Domains Subdomains 2017 2026 20172026
growth
Cultural sector, all productsand 52,727 60,856 15.4%
services
Cultureproductsand srvicesonly 40,080 46,474 16.0%
Heritage and libraries Total 524 599 14.4%
Archives 8 13 75.0%
Libraries 34 67 99.2%
Cultural heritage 322 339 5.4%
Natural heritage 161 179 11.6%
Live performance Total 1,985 2,150 8.3%
Performing arts 1,854 2,011 8.5%
Festivals and 131 139 6.2%
celebrations
Visual and applied arts Total 7,256 9,174 26.4%
Original visual art 181 193 6.6%
Art reproductions 36 36 2.5%
Photography 569 560 -1.5%
Crafts 240 281 17.2%
Advertising 1,750 2,172 24.1%
Architecture 1,347 1,359 0.8%
Design 3,132 4,572 46.0%
Written and published works Total 7,437 7,504 0.9%
Books 695 628 -9.6%
Periodicals 895 745 -16.7%
Newspapers 1,827 1,434 -21.5%
Other published 95 112 17.6%
works
Collected 183 173 -5.8%
Information
Multi-subdomain 3,742 4,413 17.9%
Audio-visual and interactive media Total 11,531 13,521 17.3%
Film and video 3,039 3,134 3.1%
Broadcasting 6,010 6,791 13.0%
Interactive media 2,482 BI59E 44.8%
Sound recording Total 439 508 15.7%
Sound recording 77 80 3.8%
Music publishing 362 428 18.3%
Education andraining 3,360 3,843 14.4%
Governance, funding, and professione 7,338 8,335 13.6%
support
Multidomain* 650 840 29.2%
Other productsand services 12,647 14,382 13.7%

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Can&tiatjstics Canad&rovincial and Territorial Culture Indicators (2017)
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Toestimate the growth in employment for the sector going forward, estimates of labour productivity
need to be established. These projections not only consider the recent performance of each domain and
subdomain but also incorporatie potential impact thatighter labour markets wilhave on

productivity going forwardMeanwhile,continuedadvancements itechnology andvolvingchanges in
consunption patternsandprocesgs willaffect the demand fotabourby exerting additional pressure

on labourproductivity.As a result of theollectiveinfluences, between 2018nd 2026 the average

annual growth in productivitin the sectolis projected to advance Of®er cent. (See Tablg.2.3) While

this is still projected to lag the overall econoifdyl per cen), the gap is projected toarrow

significantly.
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Table8.2.3 Projected PotentialProductivity Performance of the Cultual Sector
(productivity = revenuesin 2012 $000s peljob)

Domains Subdomains Productivity, Productivity, Average annua
2017 2026 productivity
growth
Cultural sector, all productsand srvices 148 160 0.9%
Cultureproductsand rvicesonly 141 153 0.9%
Heritage and libraries Total 76 74 -0.2%
Archives 110 114 0.4%
Libraries 143 150 0.5%
Cultural heritage 75 72 -0.5%
Natural heritage 69 70 0.2%
Live performance Total 71 73 0.4%
Performing arts 71 73 0.4%
Festivals and 73 72 -0.3%
celebrations
Visual and applied arts Total 120 139 1.7%
Original visual art 66 77 1.7%
Art reproductions 82 93 1.3%
Photography 122 136 1.2%
Crafts 155 154 -0.1%
Advertising 117 138 1.9%
Architecture 146 126 -1.7%
Design 117 151 2.9%
Written and published works Total 146 162 1.2%
Books 165 152 -0.9%
Periodicals 171 169 -0.1%
Newspapers 134 110 -2.2%
Other published 173 184 0.7%
works
Collected Information 171 162 -0.6%
Multi-subdomain 142 177 2.5%
Audio-visual and interactive media Total 217 222 0.3%
Film and video 156 148 -0.6%
Broadcasting 361 457 2.7%
Interactive media 170 185 0.9%
Sound recording Total 143 157 1.1%
Sound recording 102 112 1.0%
Music publishing 155 169 1.0%
Education and training 87 88 0.2%
Governance, funding, and professional 155 164 0.6%
support
Multidomain* 200 199 -0.1%
Other productsand services 178 189 0.7%

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Can&tiatjstics Canad&rovincial and Territorial Culture Indicators (2017)
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Overall, combining the projected growth in revenues with the estimates for labour productivity suggest
that employment in the sector will advance by just under 8 per cent (7.7%) by 2026. (Se8.Z4dbjle

This growth is projected to be slightly behind tioh the economy overall (9.7%) during the peridde
strongest growth at the domain level is projected within the heritage and libraries, live performance,
audiovisual and interactive medjand sound recording domains.
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Table8.2.4: Projected PotentiaEmploymentof the Cultual Sector
(employment, number of jpbs)

Domains Subdomains 2017 2026 20172026
Growth
Cultural sector, all productsand 715,384 770,487 7.7%
services
Cultureproductsand srvicesonly 580,524 624,978 7.7%
Heritage and libraries Total 15,682 18,402 17.3%
Archives 151 180 19.0%
Libraries 522 674 29.0%
Cultural heritage 9,824 11,242 14.4%
Natural heritage 5,186 6,307 21.6%
Live performance Total 59,897 68,398 14.2%
Performing arts 56,072 64,173 14.4%
Festivals and 3,825 4,225 10.5%
celebrations
Visual and applied arts Total 116,834 123,759 5.9%
Original visual art 5,870 6,438 9.7%
Art reproductions 963 1,007 4.6%
Photography 9,824 9,039 -8.0%
Crafts 4,495 4,586 2.0%
Advertising 28,309 30,926 9.2%
Architecture 14,379 14,625 1.7%
Design 52,993 57,136 7.8%
Written and published works Total 102,062 98,765 -3.2%
Books 8,423 8,041 -4.5%
Periodicals 10,539 9,649 -8.4%
Newspapers 21,142 16,817 -20.5%
Otherpublished 1,096 1,134 3.5%
works
Collected 2,156 2,127 -1.3%
Information
Multi-subdomain 58,706 60,997 3.9%
Audio-visual and interactive media ~ Total 127,982 146,645 14.6%
Film and video 66,284 84,135 26.9%
Broadcasting 36,233 31,821 -12.2%
Interactive media 25,464 30,689 20.5%
Sound recording Total 8,285 9,061 9.4%
Sound recording 1,885 1,881 -0.2%
Music publishing 6,400 7,180 12.2%
Education and training 54,710 60,338 10.3%
Governance, funding, and professione 89,139 92,634 3.9%
support
Multidomain* 5,933 6,975 17.6%
Other productsand services 134,860 145,509 7.9%

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Can&tiatjstics Canad&rovincial and Territorial Culture Indicators (2017)
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8.3 Examining Labour Supply and Demand Dynamics in the Cultur al Sector

Tounderstand if and how labour dynamics for the cudlgector may change going forwaaed
potentially limit the growth of the sector, it is important fost understand the current situation. In
many respects, the cultat sector is unique, particularly because of the prevalence ofeseffloyment.

Thereare a few distinct perspectives thaduld be used to quantitatively convey the current and
projected labour market situation for the sector. One perspective would be to focus on the industry
classifications that are deemed to be part of the cultural sector. The challenge is that foredasting
degree to which labour challenges maffect future performance (and may alreadyfectthe
performance) is complicated due to the fact that many of the jobs within the sector are not cultural
occupations. Hence, for necultural occupations, the prinmg drivers of both demand and supply for
those positions are likely to be outside of the cudtlsector. Unfortunately, at the present time, the
level and composition of these jobs is unknowtence, one of the recommendations going forward is
to considerthe development of a human resource module for tii&ilture Satellite Account.

Another perspective would be to examine the labour market situation focusing solely on those
occupations that arédentified as culturaunder the National Occupation Classification (NQ@G¥
challenge here too is that forecasting the demand for these occupations requires an understanding of
the degree to whiclworkers inthese jobs work outside the cultarsector. Unfortunately, the dege to
whichworkers incultural occupations work outside (or even inside) the caltaector is unknown. A
further benefit of a human resource module for tRalture Satellite Account would be to fill in some of
these gaps in understanding.

A hybrid appoach(used in this repoitassociatethe specificculturaloccupational projections with the
culturaldomainand subdomaimprojections that areleemed to bemost rdevant. To do this however,

requires the use of the most recent occupational framewaskigneda the cultulal sector. At the

LINSaSyid GAYS>E GKA&A O2ydAydzSa G2 oS {dGrdradarada /1y
for Culture Statistics (2011).

Ultimately, the resultng labour supply and demand relationshipailtl then be assumed to reflect the
reality within the cultural sector. It should be noted that the levels of Hatioursupply andabour
demand differ from the employment levels revealed in tdture Satellite Account because the
primary lens focomparisonis onculturaloccupations rather thaulturalindustries.

The following table shows the employment in the cultural occupations based on Statistigs | ZOL6Q &
Census. (See TabB3.1) Overalljust under 800,000 individuals were reported to have worked in a
cultural occupation during the reference year (2015).
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Table8.3.1: Cultural Occupations
(employment, number of jpbs)

Domains Subdomains 2015
Culturaloccupations, 798.305
total
Heritage and libraries Total 84,480
Archivists 2,060
Recordsmanagement andiling clerks 7,780
Librarians 9,835
Supervisorslibrary, correspondenceandrelatedinformation clerks 4,850
Libraryclerks 19,075
Conservators andurators 2,175
Technicabupport occupationsrelatedto museums andrt galleries 9,070
Conservation anfisheryofficers 5,440
Biologicatechnologists anglechnicians 11,160
Forestrytechnologists andlechnicians 7,780
Library,archive,museum andart gallerymanagers 5,255
Live performance Total 133,000
Producersdirectors,choreographersandrelatedoccupations 29,075
Musicians andingers 40,295
Dancers 11,700
Actors andcomedians 15,995
Otherperformers 8,395
Conference an@ventplanners 27,540
Visual and applied Total 355,160
arts
Painters sculptors andother visualartists 24,785
Photographers 21,030
Photographic andilm processors 2,725
Artisans andraftspersons 17,285
Professional occupations in advertising, marketangd public 23 570
relations '
Architects 18,080
Landscapearchitects 2,215
Urban andanduseplanners 13,205
Architecture andsciencemanagers 9,295
Landscape anborticultural technicians andpecialists 21,290
Architecturaltechnologists andechnicians 11,325
Draftingtechnologists andechnicians 29,755
Webdesigners andlevelopers 29,020
Industrialdesigners 9,695
Graphicdesigners andllustrators 66,875
Interior designers 28,025
Theatre fashion,exhibit, and other creativedesigners 16,175
Patternmakers textile,leather, andfur products 1,120
Graphicarts technicians 9,690
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Written and published Total

works 148,820
Authors andariters 31,110
Editors 19,170
Journalists 13,045
Translatorsterminologists andinterpreters 19,950
Desktoppublishingoperators andrelated occupations 1,805
Supervisorsprinting, andrelatedoccupations 3,110
Printingpressoperators 17,825
Printingmachineoperators 7,920
Cameraplatemaking andther pre-pressoccupations 2,900
Binding andinishingmachineoperators 5,375
Correspondenceyublication andrelatedclerks 26,610
Film andvideo cameraoperators 5,755
Announcers anather broadcasters 6,500
Seniormanager$_ .trade,broadcastingand other services not 655
elsewhere classified
Broadcastechnicians 2,245
Computerprogrammers andnteractivemediadevelopers 6,925

Sound recording Total 4,550
Producers, directorgshoreographersand related occupations & 4,550

conductors, composergnd arrangers
Multidomain* Total 50,215
Managers publishing,motion pictures,broadcastingand
performingarts
Audio andvideorecordingtechnicians 14,315
Othertechnicalsupport andcoordinatingoccupations irmotion
pictures,broadcastingandthe performingarts
Supportoccupations immotion pictures,broadcastingandthe
performingarts
* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Can&titjstics Canad&rovincial and Territorial Culture Indicators (2017)

8,185

15,875

11,840

Ly G4KS &lFYS @SIENJounmp0OE 6F&aSR 2y REFEGE itwbY {0 (A
reportedthat just over 12,300 (12,308) positiofts cultural occupations were unfilledSee

Table8.3.2) This reported level of vacanciespresentsl.5 per cent of the overall employment in

cultural occupations that yeaRelative to the overall economy in that year (2pr cen), cultural

occupations exhibited a lower likelihood of being unfilled. Inr¢ge part, this is due to the fact that a

very high percentage of the occupations are filled by sethployed individuals.
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Table8.3.2 Vacancies in Cultural Occupation2015
(vacanges, number ofjobs)

Domains Subdomains 2015 Vacancyrate
vacancies (%)
Cultural 12,308 1.5%
occupations, Total
Heritgge and Total 1,198 1.4%
libraries
Archivists 12 0.6%
Recordsmanagement andiling clerks 117 1.5%
Librarians 200 2.0%
Supervi;orsl,ibrary,correspondenceandrelated 29 0.4%
information clerks
Libraryclerks 240 1.3%
Conservators andurators - 0.0%
Techrjicasupport occupationgelated tomuseums anart 115 1.3%
galleries
Conservation anfisheryofficers 32 0.6%
Biologicatechnologists angiechnicians 210 1.9%
Forestrytechnologists andechnicians 171 2.2%
Library,archive,museum andart gallerymanagers 79 1.5%
Live performance Total 864 0.6%
Produce_rsdirectors,choreographersandrelated 259 0.9%
occupations
Musicians andingers - 0.0%
Dancers 37 0.3%
Actors andcomedians - 0.0%
Otherperformers 46 0.5%
Conference an@ventplanners 522 1.9%
Visual and applied Total 7.929 2 204
arts
Painters sculptors andother visualartists - 0.0%
Photographers - 0.0%
Photographic andilm processors - 0.0%
Artisans andraftspersons - 0.0%
Profc_assionz_al occupations in advertising, marketengd 1,234 5.2%
public relations
Architects 210 1.2%
Landscapearchitects - 0.0%
Urban andanduseplanners 242 1.8%
Architecture andsciencemanagers 280 3.0%
Landscape anbdorticultural technicians andpecialists 1,863 8.8%
Architecturaltechnologists andechnicians 218 1.9%
Draftingtechnologists andechnicians 717 2.4%
Webdesigners andlevelopers 955 3.3%
Industrialdesigners 280 2.9%
Graphicdesigners andllustrators 1,431 2.1%
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Interior designers 176 0.6%
Theatre fashion,exhibit, and other creativedesigners 118 0.7%
Patternmakers textile,leather, andfur products - 0.0%
Graphicarts technicians 205 2.1%

Written and Total

published works 1,499 S
Authors andwriters 386 1.2%
Editors 289 1.5%
Journalists 178 1.4%
Translatorsterminologistsandinterpreters 56 0.3%
Desktoppublishingoperators andrelated occupations - 0.0%
Supervisorsprinting, andrelatedoccupations - 0.0%
Printingpressoperators 221 1.2%
Printingmachineoperators - 0.0%
Cameraplatemaking andther pre-pressoccupations - 0.0%
Binding andinishingmachineoperators 88 1.6%
Correspondenceyublication andrelatedclerks 281 1.1%

Audio-visual and Total

. . . 392 1.8%
interactive media
Film andvideo cameraoperators 22 0.4%
Announcers anather broadcasters 95 1.5%
Seniormanagers trade,broadcastingandother services,
o 1 0.2%
not elsewhere classified
Broadcastechnicians 39 1.8%
Computerprogrammers andnteractivemediadevelopers 235 3.4%
Sound recording  Total - 0.0%
Producers, directors, choreographeand related i 0.0%

occupations & conductors, composeesnd arrangers

Multidomain* Total 425 0.8%
Managers publishing,motion pictures,broadcastingand
performingarts
Audio anadvideo recordingtechnicians 50 0.4%
Othertechnicalsupport andcoordinatingoccupations in
motion pictures,broadcastingandthe performingarts
Supportoccupations irmotion pictures,broadcastingand
the performingarts

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain

Sources: The Conference Board of Canada; Statistics Gdnaddacancy and Wage Survey (2015).

194 2.4%

124 0.8%

58 0.5%

2 KAETS @I OFryOAS&a RALIISR AY HnmcI FOO2NRAYy3I (2 RIFGLI
Survey, vacancigben rampedup toreachnearly 14,600 (14,55%y 2018 (See Tabl8.3.3)
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Table8.3.3: Vacancies in Cultural Occupatior2016;2018
(vacancynhumber ofjobs)

Domains Subdomains 2016 2017 2018
Vacancies Vacancies Vacancies

Cultural

occupations, 12,049 13,502 14,559

total

rertage and  Total 1,193 1,630 1,520
Archivists 9 - 9
Recordsmanagement and filing clerks 157 137 172
Librarians 123 87 113
Supervisors, library, correspondence, and relatec 16 i i
information clerks
Library clerks 240 368 271
Conservators and curators 18 - 48
Technical support occupations related to museur
and art galler?gs P 157 311 220
Conservation and fishery officers 9 77 -
Biological technologists and technicians 271 470 511
Forestry technologists and technicians 112 127 107
Library, archive, museum, and art gallery manag: 79 53 69

Live performance Total 788 1,308 1,409
Producers, directors, choreographers, and relate
occupations o 232 279 306
Musicians and singers - 85 25
Dancers - 83 95
Actors and comedians - - 99
Other performers 29 80 120
Conference and event planners 527 780 764

;’;)Sp"lg dag:’ts VelE 7,891 7,856 8,705
Painters, sculptors, and other visuatists - - 94
Photographers 23 12 18
Photographic and film processors 66 - 71
Artisans and craftspersons - - -
Professpnal ocpupatlons in advertising, marketin 1,586 1,072 1,012
and public relations
Architects 183 383 487
Landscape architects 30 35 25
Urban and land use planners 309 276 247
Architecture and science managers 378 233 275
Is_sggisécl:;?se and horticultural technicians and 1,395 895 1,032
Architectural technologists and technicians 286 291 450
Drafting technologists and technicians 660 886 993
Web designers and developers 857 1,009 1,082
Industrial designers 155 269 326
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Graphic designers arifustrators 1,160 1,284 1,405
Interior designers 366 366 499
The-atre, fashion, exhibit, and other creative 166 190 215
designers
Patternmakers textile, leather, and fur products = 11 =
Graphic artgechnicians 268 644 473
ertt.en and Total 1.324 1.816 1771
published works
Authors and writers 344 504 469
Editors 175 228 175
Journalists 108 243 221
Translators, terminologists, and interpreters 148 144 116
Desktop publishing operators and related 26 15 15
occupations
Supervisors, printing, and related occupations 14 9 23
Printing press operators 166 211 166
Printing machine operators - 107 138
Cameraplatemaking and other prpress i i a1
occupations
Binding and finishing machine operators 134 134 181
Correspondence, publication and related clerks 209 220 225
Audlov!sual an(_j Total 408 454 587
interactive media
Film and video camera operators - - 22
Announcers and other broadcasters 99 107 162
Senior managerstrade, broadcasting, and other 1 1 1
services, not elsewhere classified
Broadcast technicians 18 - 7
Computerprogrammers and interactive media 290 346 394
developers
Sound recording Total - - -
Producers, directors, choreographers, and relate
occupations & conductors, composers, and - - -
arrangers
Multidomain* Total 444 438 567
Managers;. publishing, mot!on pictures, 226 177 194
broadcasting, and performing arts
Audio and video recording technicians 35 18 79
Other technical support and coordinating
occupations in motion picture®roadcasting, and 117 184 202
the performing arts
Support occupations in motion pictures, 67 58 93

broadcasting, and the performing arts
* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Canada; Statistics Cdoaddacancy and Wage Survey (22D4.8).
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It should be noted thain any one year, the level of overall demand for cultural occupations may exceed
that which is actuallynet bythe economy. The degree to whitdbourdemandmayexceedabour

supplyis assumed tde equalto the numberof positions that remain unfilled. Conservatively, this could
be reflected by the level akported vacanciesn the Job Vacancy and Wage Surviégould be argued

that this islikely to beconservative, given that not all vacancwed show up using tis data source.

{ GF GA &l Ned VacangylamiWage Surveffectsonly vacancies that have been unfilled for at
leastone month. In addition, there may be reasons why businesses or individuals do not recruit
positions using a formal process.

As these shortages are already creeping ungthe cultuial sector(andin the overall economy)it will be
importantto address labour challeng@sthe sector Without success in addressing such issues going
forward, the cultual sectorcouldface growing difficulties in attracting and retaining employaed
individualg factors that could limit the growth potential of the sector.

Aside fromaffectingperformarce in any one year, labour shortages can afect future investment

decisionsOur methodology to estimate the degree to which job vacancies reduce potential investment

draws uponinsights fromthe Business Development Bank of Caf@ada. 5/ 0 Q& Ly @SadyYSyd Ly
Survey (conducted annually since 201%) particular,responses t@uestions on that survey that probe

for factors limitng the investmentintentionsof small businesseaa CanadaTo establish a relationship,

we linked the aurvey results (specifically, the proportion of small businesses indicatieguction in

investment due tca shortage of qualified employees each yeaith the job vacancy rateim eachyear.

Using 2015 as a reference yeawhen the shortage represented just the level of vacarcie® can

estimate the level of labour demartbat exists in any yedyy adding together the labour supply

(observed performance) plus the shortages (as reported bylihé/acancy and Wage Sury@us any

LRGSY A2 @SNEOI NNESOGA FNBY LINEGA2dza &8SIENBQ O OF yORA ¢
(the last full year of vacancy data, as reported bylbb Vacancy and Wage Suivé8ee Tabl&.3.4)

In this table, the overalistimated labousshortage(14,704) is higher than theported Job Vacancy and

Wage Surveyacancies (14,559) for thgear (as shown in Tab&3.3).
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Table8.3.4: Labour Demand, Supplyand Shortage in Cultural Occupation2018
(number of jobg

Domains Subdomains 2018 2018 2018
Labour Labour  Shortage
Demand Supply
Cultural
Occupations, 866,159 851,456 14,704
Total
Heritage and  Total 97,136 95,503 1,544
libraries
Archivists 2,305 2,296 9
Records management and filing clerks 8,955 8,781 174
Librarians 11,225 11,111 114
.Superws.;ors, library, correspondence, and relatec 5.479 5.479 i
information clerks
Library clerks 21,801 21,528 273
Conservators and curators 2,430 2,382 48
Technical support occupations related to museur 10,158 9,932 226
and art galleries
Conservation and fishery officers 6,322 6,321 2
Biological technologists artdchnicians 13,485 12,967 519
Forestry technologists and technicians 9,149 9,039 109
Library, archive, museum, and art gallery manag: 5,827 5,758 70
Live performance Total 152,650 151,234 1,416
Produce_rsdlrectors, choreographers, and related 33742 33.435 307
occupations
Musicians and singers 46,363 46,338 25
Dancers 13,550 13,455 96
Actors and comedians 18,492 18,394 99
Other performers 9,775 9,654 121
Conference and event planners 30,728 29,960 768
Visual and Total 380,685 380,901 8,784
applied arts
Painters, sculptors, and other visual artists 28,131 28,037 94
Photographers 22,062 22,045 18
Photographic and filnprocessors 2,958 2,887 71
Artisans and craftspersons 18,426 18,426 -
Professpnal ocpupatlons in advertising, marketin 25623 24.600 1,022
and public relations
Architects 19,749 19,259 490
Landscape architects 2,376 2,350 27
Urban and land use planners 14,258 14,009 250
Architecture and science managers 10,139 9,861 278
Land_sc_ape and horticultural technicians and 23626 22586 1,040
specialists
Architecturaltechnologists and technicians 12,468 12,014 454
Drafting technologists and technicians 32,564 31,566 998
Web designers and developers 32,465 31,377 1,088
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Industrial designers 10,813 10,482 330
Graphic designers arifustrators 73,714 72,307 1,407
Interior designers 30,801 30,301 500
The-atre, fashion, exhibit, and other creative 17,705 17,489 216
designers
Patternmakers textile, leather, and fur products 1,212 1,211 1
Graphic artgechnicians 10,595 10,097 498
BUliEn Eine Vil 142,224 140,435 1,789
published works
Authors and writers 31,382 30,911 471
Editors 19,254 19,077 177
Journalists 12,957 12,733 224
Translatorsterminologists, and interpreters 20,458 20,341 117
Desktop publishing operators and related
Occupa‘t’i(fns gop 1,762 1,745 16
Supervisors, printing, and related occupations 3,193 3,170 23
Printing press operators 15,590 15,423 168
Printing machine operators 6,993 6,853 140
Camera, platemaking and other ppeess
occupatio[;s : o 2,550 2,509 4l
Binding and finishing machine operators 4,836 4,651 186
Correspondence, publication and related clerks 23,249 23,023 226

Audio-visual and Total

X . . 25,392 24,793 599

interactive media
Film and video camera operators 6,598 6,576 22
Announcers and other broadcasters 7,340 7,176 164
Senl_or managerstrade, broad.c_astlng, and other 742 741 1
services, not elsewhere classified
Broadcast technicians 2,311 2,304 7
Computer programmers and interactive media 8,401 7.996 405
developers

Sound recording Total 4,927 4,927 -
Producers, directorgshoreographers, and related
occupations & conductors, composers, and 4,927 4,927 -
arrangers

Multidomain* Total 54,145 53,573 572
Managers;. publishing, mot!on pictures, 8,929 8,732 197
broadcasting, and performing arts
Audio and video recording technicians 15,351 15,272 79
Other technical support and coordinating
occupations in motion pictures, broadcasting, an 17,140 16,937 203
the performing arts
Support occupations in motion pictures, 12,725 12,632 94

broadcasting, and the performing arts
* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Canada; Statistics Gdnadéacancyral Wage Survey (201818).
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Going forward, labour shortages are projectecctmtinueto ramp up for many occupationaslabour
demand is forecast to increase at a faster ptwen supply. (See Tab&3.5) By 2026, the degree to
which labour demand could exceed labour supply is projectezkteed?0,050 jobs.Thisdoes not
suggest that thdevel of vacancies reported blye Job Vacancy and Wage Surf@ythat year would
equalthis figure Rather, this fgure reflectehe cumulative effect opreviouslabour shortages that
result in curtailed expansion and investment decisitwgether withthe outright labour shortages for
that year.

Table8.3.5: Labour Demand, Supplyand Shortage in Cultural Occupation2026
(number of jobg

Domains Subdomains 2026 2026 2026
Labour Labour  Shortage
Demand Supply
Cultural
Occupations, 933,225 912,650 20,575
Total
Heritage and  Total 120,172 114,513 5,650
libraries
Archivists 2,791 2,657 134
Records management and filing clerks 11,060 10,737 323
Librarians 14,697 13,917 780
Superwgors, library, correspondence, and relatec 6.972 6,863 109
information clerks
Library clerks 26,914 26,324 590
Conservators and curators 2,838 2,681 157
Technical support occupations related to museur 11,767 11,180 586
and art galleries
Conservation and fishery officers 7,829 7,511 318
Biologicatechnologists and technicians 16,654 15,409 1,246
Forestry technologists and technicians 11,856 10,742 1,114
Library, archive, museum, and art gallery manag: 6,795 6,492 304
Live performance Total 171,232 169,086 2,145
Produce_rs, directors, choreographers, and relate 38.581 37,610 971
occupations
Musicians and singers 52,149 52,124 25
Dancers 15,230 15,135 95
Actors and comedians 20,789 20,691 99
Other performers 10,980 10,859 120
Conference and event planners 33,503 32,667 836
Vel e i 411,959 402,760 9,199
applied arts
Painters, sculptors, and other visual artists 30,445 30,350 94
Photographers 22,630 22,612 18
Photographic and film processors 2,747 2,676 71
Artisans and craftspersons 19,143 19,080 63
Professional occupations in advertising, marketin 27 559 26,547 1,012

and public relations
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Architects 20,663 20,175 487
Landscape architects 2,474 2,449 25
Urban and land use planners 14,849 14,602 247
Architecture and science managers 10,553 10,278 275
Land_sc_ape and horticultural technicians and 24.624 23.542 1,083
specialists
Architectural technologists and technicians 12,973 12,523 450
Drafting technologists and technicians 33,895 32,902 993
Web designers and developers 34,566 33,484 1,082
Industrial designers 11,606 11,186 420
Graphicdesigners and illustrators 78,567 77,162 1,405
Interior designers 32,835 32,336 499
'clj'gsiztrr]i,r;asmon, exhibit, and other creative 19,150 18.663 487
Patternmakers textile, leather, and fur products 1,306 1,292 14
Graphic arts technicians 11,375 10,901 473
GAUEDENl 132,666 130,895 1,771
published works
Authors and writers 31,210 30,741 469
Editors 19,121 18,945 175
Journalists 12,497 12,275 221
Translatorsterminologists, and interpreters 21,098 20,982 116
Desktop publishing operators and related
occupa‘sifns gop 1,678 1,662 15
Supervisors, printing, and related occupations 3,291 3,268 23
Printing press operators 12,814 12,648 166
Printing machine operators 5,758 5,620 138
Camera, platemaking and other ppeess
occupatioFr:s ° o 2,099 2,058 41
Binding and finishing machine operators 3,995 3,814 181
Correspondence, publication and related clerks 19,106 18,881 225

Audio-visual and Total

. . X 29,166 28,294 871

interactive media
Film and video camera operators 7,939 7,843 96
Announcers and other broadcasters 8,172 7,976 196
Senl_or managerstrade, broad_c_astmg, and other 884 866 18
services, not elsewhere classified
Broadcast technicians 2,190 2,182 7
Computer programmers and interactive media 9,082 0,428 554
developers

Sound recording Total 5,328 5,328 -
Producers, directorsshoreographers, and related
occupations & conductors, composers, and 5,328 5,328 -
arrangers

Multidomain* Total 62,703 61,772 930
Managersl publishing, mot!on pictures, 10,445 10,069 376
broadcasting, and performing arts
Audio and video recording technicians 17,742 17,610 132
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Other technical support and coordinating
occupations in motion pictures, broadcasting, an 19,803 19,529 274
the performing arts
Support occupations in motion pictures,
broadcasting, and the performing arts
* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Source: The Conference Board of Canada.

14,713 14,565 148

8.4 Impact of Labour Shortages

Based on the share of total employment in each domain that wdiled, the level of output (revenues)

lost as result of labour shortages can be calculated. (See 84bld The figures in Tabk4.1exclude

the impact of shortages in cultural occupations on the functioning of the transversal domains (including
education and training, governance, funding, and professional supaodti K S Odzf  dzNJ f a SOl 2 |
production of noncultural goods and service@verall, it is estimated that labour shortages have

already resulted in reducing the potential output in the sector by nearly $975,000 in 2015 and over

$1.2million in 2018 2012 dollars).

Table8.4.1: Recentimpact of Shortages on CultarSector ExcludingTransversal anddther
Products)
(revenues, 2012 $00s)

Domains 2015 2016 2017 2018
Culturalsector 974.8 962.5 1,084.0 1,238.3
Heritage and libraries 15.8 155 20.9 194
Live performance 26.1 22.9 37.4 40.5
Visual and applied arts 293.9 295.9 294.2 329.7
Written and published works 162.0 136.4 192.5 190.8
ﬁ;léc(ijlice}lwsual and interactive 4670 4815 528.9 6448
Sound recording - - - -
Multidomain* 10.0 10.2 10.0 13.1

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Canada; Statistics Cdnadéacancy and Wage Survey (2204.8)

Once again, based on the projectsldare of total employment in each domain that could be in shortage
out to 2026, estimates can be generated to reflect the level of output (reveribasill belost. (See
Table8.4.2) The figures in Tabk4.2also exclude the potential impact of slages in cultural
occupations on the functioning of the transversal domains (including education and training,
governance, funding, and professional support) and the cultural s@gveoduction of norcultural

goods and services. Overall, it is estimatteat labour shortages will curtail the potential output in the
sector by over $1.5illion in 2026 2012 dollars)
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Table8.4.2 Futurelmpact of Shortages on Cultal Sector ExcludingTransversal andDther

Products)

(revenues, 2012 $00s)
Domains 2026
Cultural Sector 1,536.6
Heritage and libraries 58.7
Live performance 53.7
Visual and applied arts 387.2
Written and published works 216.8
Audiovisual and interactive media 779.5
Sound recording -
Multidomain* 40.7

* includes culture industries that affect more than one culture domain and cannot easily be allocated to a single domain
Sources: The Conference Board of Canada; Statistics Cdnadéacancy and Wage Survey (2203.8)

8.5 Summary

Despite the various data challenges that exist in accurately projecting labour market trends for the
cultural sector, thissection of thereport hasprovided a context to build from. In particular, the analysis
in this sectiomuantifiesthe degree to whiclemployment in each domain is unfill@ehd will potentially
be unfilled in the future Conservatively, labour shortagaee estimated tohavereduced the cultural

a S O (pateniatoutput by over $1.nillion in 2018 alone (2012 dollard)abour shortages are
projectedto cost theculturalsector over $1.%nillion annually in lost output2012 dollarspy 2026

While the topic of labourshortages in thecultural sectoris rarely discussed, in large part because a
very high percentage of occupations are filled by sethployed individuals the analysigpresented
here showshat labour shortagegio exist and, in some caseate projectedto worsen
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9. Data Challenges and Limitations

This chaptedescribeghe various data challenges encountered in the production iflébour market
information reportandidentifiesthe associatedimitations. The first section discusses the specific data
challengedaced in the production of this reparThe second section discusses the associated limitations
to the findings in this reportWhere possiblethe next chapter (Chapter 10: Recommendations)
discusespossiblesolutions to remedy or minimize the challenges associated with the data.

9.1 Data Challenges

2 KAETS {dFrdAradra0a siKgl ReRa RSYEHASRNRPARSGAGK NBaLI
demographics and labouelated information (workactivity, labour force statugmploymentincome,

etc.), the implementation of the censukictatesthat it can captureonly a snapshot of the cultural

labour force during the weelk whichthe 2016 @nsuswas conducteqSunday, May ,Xo Saturday,

May 7, 2018. Indeed, given the high rate of seasonal workers in the cultural sector, there is a high

likelihood that such a short survey period is insufficient to gain afaipof the cultural labour force.
Specifically, a seasonal clitt £ @2 NJ SNRa Ay @2t dSYSyid Ay (G(KS Odz G dzN
census if the worker was engaging in other fouitural occupation during the survey week.

In addition,sincethe census probesnlyl Yy A Y R prighArnRadzdugdatidd, two possie scenarios

couldarise andcontributetothedzy RSNBaGA Y GA2Y 2F |y AYRAGARZ £ Qa A
The first scenario is if a cultural worker spends more hours working in other segsoscommon

among individuals ithe cultural secr. Becauséhe censusecordsonlythe occupation in which a

worker spends the most timehis segmenof cultural workerswill be left out The second scenario

centres orthe fact thatit is common fora cultural worketto take on multiple cultural

rolesgoccupations While the censusvaluates and assigh LIS N&c@pgtiOriiaccording to both job

title and work activitythe chance ofmis-assigninghat occupationwould increase i cultural worker

wereinvolved ina series oheterogeneousvork activities

Toestimate the degree to which y A Yy R n@leldet ifith@ éultural sector was underestimated
tK S / 2 y TS NBapddSnarke? ihfdtdRafci survey of individuals in the cultural seeked
respondents to seleanultiple occupations that most accurately reflected their involvement in culture.
As presented in Table 9.1, every cultural worker holds on avdvameccupations, suggesting the
likelihood ofl  LJS Ndclveh@dt in culture not being fully capturdy the censusould runhigh. In
fact, in the sound recording domain, each individual has 3.2 occupations on average
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Table 9.11: Average Number of Occupations Reportda; Domain

Domain Averagenumber of occupatiorsreported
Heritage andibraries 15
Liveperformance 1.9
Visual andhppliedarts 2.5
Written andpublishedworks 2.0
Audiovisual andnteractivemedia 15
Soundrecording 3.2
Total 2.0

Source: The Conference Board of Can&@dtural Sector Labour Marketformation Survey (Individual), 204809.

The survey of individuals in the cultural sedtof 8 2 LINP O SR NBALRYRSYyGaQ 62NJ A
cultural sector, as well as their nature of employmémhetherthey hadworked on a fultime, part

time, or seasnal basis over the past yeafjhe results suggest thah aggregatenearly 8 per cent of
respondentsvorked more hours outside the cultural sectamd thus wouldikelynot be captured by

the census. Meanwhilelose t016 per cent of respondents working in the cultural sectmrkedon a

seasonal basi®Vhile thechance of these individuals not working in culture during the census week

varied by occupation and by domainhgertainly added a layer of downward bisthe estimation of

cultural labour force

A more mixed picture wa®und at the domainlevel.Only asmall share ofespondents in heritage and
libraries domain indicatethey spent more hours working outsi@elture. But inthe audicvisual and
interactive meda domain 20 per cent of camera operators, scriptwriters, and acgaisl they didA
similar pattern wasfoundin live performance and sound recordingth circus artistandmusic
arrangershavingthe highest likelihood of working more hours outsidetatt. A higher percentage of
individualsworking outside cultug tendsto equate toa higher likelihood of underestimating the size of
cultural labour force
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Table 91.2: Likelihood of Underreporting Heritage and Libraries

Occupation Workingmore  Seasonal
hoursoutside the  worker
cultural sector

Archivist 3% 0%
Exhibitions designer or planner 3% 3%
Conservatoréurator 2% 2%
Library worker 1% 3%
Librariangl & 6 SNDR& RSINBS 2NJ Sljdza I £ Sy 1% 1%
Registrar 0% 7%
Library and public archive technician 0% 4%

Source: The Conference Board of Can&latural Sector Labour Market Information Survey (Individual), D48
Note: occupationsn which workerglid not work morehoursoutsidethe cultural sector odid not workon a seasonal basis
are not shown.

Table 91.3: Likelihood of Underreporting Live Performance

Occupation Workingmore  Seasonal
hoursoutside the worker
cultural sector

Circus artist 25% 0%
Choreographer 11% 17%
Actor 10% 33%
Playwright 10% 19%
Comedian 9% 18%
Musiciankinger 8% 27%
Wardrobe worker 8% 54%
Dancer 5% 18%
Stagehand 4% 37%
Presenter 3% 37%
Manager (administration, HR, communications, marketing, theatre, 2% 12%
production, etc.)

Technician (automation, lighting, rigging, sound, etc.) 1% 12%
Props master or worker 0% 31%
Conductortomposer/arranger 0% 50%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 209.8
Note: occupations in which workers did not work more hours outside the cultural sector or did not work on a seasona
are not shown.
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Table 91.4: Likelihood of Underreporting Visual and Applied Arts

Occupation Workingmore  Seasonal
hoursoutside the  worker
cultural sector

Metalsmith 14% 19%
Painter 9% 14%
lllustrator 9% 17%
Sculptor 6% 15%
Artisanstraftspersonpatternmaker 6% 13%
Visual Artist 6% 12%
Manager (art gallery management, administration, HR, communications, 5% 5%
marketing, etc.)

Designer 4% 15%
Graphic designer 3% 16%
Theatre, fashion, exhibit and anathcreative designer 0% 16%
Photographer 0% 25%
Art dealer 0% 18%
Technician (graphic arts, etc.) 0% 13%
Printmaker 0% 11%
Curator 0% 10%
Potter 0% 10%

Source: The Conference Board of Can&atural Sector Labour Market Information Survey (Individual), 04.8
Note: occupations in which workers did not work more hours outside the cultural sector or did not work on a seasona
are not shown

Table 9.1.51L ikelihood of Underreporting Written and Published Works

Occupation Workingmore  Seasonal
hoursoutside the worker
cultural sector

Journalist 13% 25%
Author/writer 12% 15%
Operationslogistics 8% 0%
Productiondesign 5% 5%
Publisheréditor 5% 5%
Manager (administration, HR, communications, etc.) 5% 0%
Marketing/advertising associate 4% 4%

Source: The Conference Board of Can&idtural Sector Labour Market Information Survey (Individual), 2138
Note: occupations in which workers did not work more hours outside the cultural sector or did not work on a seasona
are not shown
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Table 91.6: Likelihood ofUnderreportingr Audio-Visual and Interactive Media

Occupation Workingmore  Seasonal
hoursoutside the  worker
cultural sector

Camera operator 20% 0%
Scriptwriter 20% 27%
Actor 20% 35%
Producer 15% 19%
Announcer/another broadcaster 14% 14%
Director 13% 22%
Editor 7% 18%
Technician (lighting, sound, broadcast, audio and video recording, etc.) 4% 18%
Manager (studio, HR, communications, administration, marketing, 4% 15%
production, etc.)

Engineer (sound, etc.) 0% 33%

Source: The Conference Board of Can&atural Sector Labour Market Information Survey (Individual), 04.8
Note: occupationsn which workerglid not work morehoursoutsidethe cultural sector odid not workon a seasonal basis
are not shown

Table 91.7: Likelihood of Underreporting Sound Recording

Occupation Workingmore  Seasonal
hoursoutside the worker
cultural sector

Conductormusic director 1009 0%
Music arranger 29% 14%
Manager (music artist management, administration, HR, communication 11%
marketing, etc.) 20%

Musician 18% 10%
Singer (opera, pop, jazz, etc.) 14% 14%
Composer 13% 0%
Songwriter 8% 13%
Music publisher 0% 15%
Technician (instrument, recording, sound effects, etc.) 0% 67%
Producer 0% 21%

Source: The Conference BoardG#nadaCultural Sector Labour Market Information Survey (Individual), 09.8

Note: occupationsn which workerslid not work more hours outsidhe cultural sector odid not workon a seasonal basis
are not shown

* Although100 per cent of conductor/music direcwindicated more hours working outsidke cultural sector the
percentage was not representative, asly one conductor/music director responded to ttaour market information
individual survey.
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9.2 Limitations

While thisreportpresentsTK S / 2y FSNBY OS . 2 I NR p@videdcomprierensided o6 Said S
profile of the cultural sectorreaders should be aware bitations.

The firstset oflimitation stemfrom the useand relianceof census datan particular, his study relies

KSF@gAte 2y {GFrdAadAada /Iyl RIQa deSofanzs edpbynfenf T2 N N
status, incomeand many other aspectsssociated with working in the sectdsnfortunately,the design

of the censugjuestionnaireand itsimplementationin the field needto strike a carefubalance

betweenthe level of analysipossibleandthe level ofeffort required fromrespondents to complete the

survey.As a consequencejuch of the information abouthe distinctemploymentarrangement of

many cultural workers including thehigh incidence offioldingmultiple jobs andvorkingon a seasonal

or asneeded (gig) basisis notcaptured in the census.

Another limitationof the census data is that it fails &@curately account for the importamion-paid
time spent by manyultural workers on practicand preparationThis missingcomponent likelynot
only contributes to an underestimaton ofthe size othe cultural workforcebut also leadto a potential
misclassification ok Y R A @work daitiviityanghe cultural secto. In addition,many occupation titles in
the currentNational Occupational Classification system are outdated, matkafgllenging to
accurately measure involvement in the cultural sector.

The second limitation stesfrom the use ofStatistic§ | y I Rukir@seRegister datato compile the
employer profile While theBusinessRegister provide a detailed snapshoof all Canadian
establishmentsa business needs to meene of the threecriteria (has employeess incorporatedis a
GST/HST rediant) to be included in théBusinessRegister. Small cultural establishments, particularly
sole proprietorshipsoften do notmeetanyof thesecriteria and thusare not captured by theBusiness
Register.

Another layer otomplicationis attributed to the diverse business activitiés whichmanycultural
establishment&ngage Indeed, arge cultural enterprisesften tap intomultiple lines of culturerelated
businessesManyinternet streaming services, for instandmth produce and diseminatevideo

content. Assigring amulti-facetedcultural businesgo a specific industrytherefore,becomes difficult

under the current industry classification systemd isuptd{ G G A a A Oa [/ .IAyaresultQa RA & ON
the employer profile irthis study maybe skeweddue toparticular singular domaiolassificatios.

Athird limitation resultsfrom the lack ofofficialdataaboutsome domainsnd business activities
Specificallystatistics related tahe heritage and libraries domain the current Qulture Satellite
Account(and thus in this reportjepresentonly private institutions,a smallportion of all heritage and
library irstitutions. The exclusiowf public instiutions by Statistics Canadadue to the inherent
difficulties of collecting and segregatipgblicexpenditure datdnto the appropriate heritage and
libraries subdomains.

Moreover, the rise of digitalizatiowithin the cultural sector posssignificantchallengeto measuimng
the digital presence of cultural activities and its contribution to @aenadiareconomy.As Statistics
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